COIN-OPerators’ Guide 
of equipment, supplies and 
services to be shown at the 
annual NID-A.1.L. Conven- 
tion-Exhibit, in Philadelphia. 
NID—Feb. 2-5, A.LL.— Jan. 
31-Febh. 2x&x&xkxek&kxee 


January 1961 





Seeking a share of a market is 
one thing, to work for the benefit 
of all, is another. The company 
that “‘serves”’ rather than “‘sells”’ 
will watch its product become 
the standard of the industry. 


MMA. 
4 @/. G’ch 


INTERNATIONAL DRYER CORP. 360 Ashburton Avenue Yonkers, New York 
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The customer’s first look at your 
coin store or launderette shows up, 
or doesn’t show up, in your cash 
register. If she sees a ragtag col- 
lection of laundry equipment that 
makes your operation look “thrown 
together,” chances are her wash dol- 
lars will go elsewhere. 

? That’s why the new Philco-Bendix 
Double Load Washer and match- 
ing 50-lb. Dryer are made for each 
other .. . and look it. They give any 
store a custom look. And these hand- 
some “Matched-Set” machines are 
the most efficient in operation to- 


day .. . their performance brings 
satisfied customers back again and 
again. 


Don’t waste a day in putting the 
Philco-Bendix ‘“‘Matched-Set” to 
work in improving the appearance 
and profit picture of your store. 
Send the coupon today! 


PHILCO-BENDIX 50-LB. DRYER 


Dries a full 27-lb. load in 30 minutes. e« 
100% safe for all fabrics, even synthetics. 
e Dries clothes so wrinkle-free, many need 
littie or no ironing. « Interior light for trou- 
ble-free unloading. « Convenient magnetic 
door latch. « Automatic safety door switch. 
¢ High-luster double-baked enamel finish. 


PHILCO-BENDIX DOUBLE LOAD WASHER 


Does twice the work of ordinary washers 
. . brings in double-load profits. « World’s 
safest, cleanest washing action. e Exclu- 
sive pre-soak cycle, a must for heavy soil. 
« Built-in, not tacked, wired or stuck-on, 
mechanical coin meter for maximum security. 
e Soak, wash and rinse-water temperature 
selector. « Handsome porcelain cabinet is 
permanently acid- and alkali-resistant. 
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WC-9916-M Also available without meter (WC-9916) and Model DC-9050 Dryer 


PH ILC 


Phileo Corporation 
Commercial Laundry Sales Adv. Dept. CO-7 
Tioga and C Streets, Philadelphia 34, Pa. 


Please send me information right away on 
the Philco-Bendix Double Load Washer and 
matching 50-lb. Dryer . . . also the name of 
my local distributor. 





Famous for Quality the World Quer Name 
oes GET THE FULL STORY on the “ni ARI 
ae PHILCO-Benat« “Matched-Set”’ Philco-Bendix Commercial Laundry Equipment is brought 


to you by Philco Corp 





‘COMMERCIAL LAUNDRY SALES 
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SIMPLE ! 


NOW FOR THE NEXT 
ONE 


ALL SAFE 
CHANGER 
VAULT 


DON’T HANG YOUR CHANGERS 
ON THE WALL 

BE SAFE WITH A NEW SUPER-SAFE 
ALLSAFE CHANGER VAULT. 
PROVED BY THOUSANDS OF 
INSTALLATIONS ACROSS THE 
NATION. 

PROTECTED BY REPORTING ALARM 
SYSTEM DECALS. 

SATISFACTION GUARANTEED. 


FOILED AGAIN! 


BY ALL SAFE 


WRITE FOR DETAILS 


X-ENTERPRISES 


1715 LINNER ROAD 
WAYZATA, MINN. 
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ATTENTION DRY CLEANERS! 





7 years of development and engineering have produced a history- 
making new product—a coin-operated dry cleaning machine 


The new Norge coin-operated dry clean- 
ing machine, developed through years of 
planning and testing, is ready for order 
by dry cleaners so they may develop coin- 
operated plants. If you are a dry cleaner, 
now is the time to invest in Norge Laun- 
dry and Cleaning Villages. 


Now is the time to get a head start on 
competition. 


Americans spend 900 million dollars a year 
for laundering, according to Fortune Mag- 
azine. This has made a tremendous market 
for coin-operated laundries. But Amer- 
icans spend over twice as much on dry 
cleaning: 1.9 billion dollars! 


And the dry cleaning market has not even 
been developed! Most people don’t clean 
items such as blankets, sweaters and work 
clothes, which would be cleaned if an in- 
expensive process were available. 


But now Norge has made a major break- 
through that opens up the whole dry-cleaning 
field as an extra source of income for owners 
of Norge Laundry and Cleaning Villages! 


You can now have the most complete facil- 
ities in your area—by offering your cus- 
tomers the on-the-spot convenience of 
Norge Coin-Operated Dry Cleaning. 


But don’t get left behind. Don’t wait— 
and miss the boat on coin-operated dry 
cleaning. Norge (and only Norge) has the 
complete package for order now. A mini- 
mum of $15,000 is required. 

Write, Wire or Phone for full details —TODAY ! 


NORGE SALES CORPORATION 


(A Subsidiary of Borg-Warner) 
Commercial Sales Dept.-c0 
Merchandise Mart Plaza 
Chicago 54, Illinois - Phone: WH 4-0700 





CIRCLE NO. 48 ON POST CARD 


JANUARY, 1961 





JANUARY, 1961 


VOLUME 2 


NUMBER 1 


EDITORIAL DEPARTMENT 


Editor 

Associate Editor 
Associate Editor 
Drycleaning Editor 
Assistant Editor 
Editorial Assistant 


EDITORIAL 


Technical Editor 
Technical Editor 


Richard Ziff 
Ned Viseltear 
Duffy Marks 
Ray Lofaro 
John Tenor 
Nancy Adams 


ASSOCIATES 


Rubin Braun 
Harry Cohen 


BUSINESS DEPARTMENT 


Advertising Mer. 
Eastern Advt. Rep. 
Midwest Advt. Mer. 
Western Advt. Mer. 
Merchandising Mer. 
Circulation Dir. 


Albert G. Earle 

Jay Forbes 

Roy C. Anderson 
Noel Grady 

Ella May Darrin 
Robert Abbott 


PRODUCTION DEPARTMENT 


Production Manager 
Production 
Production 

Art Director 


Charles Feldman 
James Commodore 
Edward Portalatin 
Arnold Schaffer 


JM a Service 


United Business Publications 
Drycleaning and Laundry Division 
Published in affiliation with 
CLEANING LAUNDRY WORLD 
RENTAL LAUNDRY MANAGEMENT 
INSTITUTIONAL LAUNDRY 


Simon T. Krivit 
Hy Schwartz 


Samuel G. Krivit 
James S,. Watkins 
Simon T. Krivit 
Edward Wagner 
Robert Orben 


Publisher 
Assistant Publisher 


President 

Exec. Vice President 
Vice President 

Vice President 

Vice President 


Editorial and Executive Offices 


10 East 40th St., N. Y. 16, N. Y 
phone: MUrray Hill 6-3100 


Midwest Office 


100 East Ohio St., Chicago 
phone: DElaware 7-6874 


Western Office 


4020 West Third St., Los Angeles 
phone: DUnkirk 3-7336 











Published monthly by United Business Publications, 
Inc. Printed in U.S.A. Subscription: $5 a year, 
U.S. and Canada. $10 a year, foreign countries. 


COPYRIGHT 1961 by United Business Publications, 
Inc. All rights reserved. No material in COIN-OP 
may be reprinted without written permission from 
the publishers. 








EDIT SB Eiic 


Happy Birthday 


Thank you, thank you, thank you. Because of your 
constant support, your interest in CoIN-op and the in- 
dustry it serves, and your helpful critiques, we are 
celebrating a very happy first birthday with this issue. 


Frankly, we knew how much the industry needed a 
national publication. But, we did not know how acute 
this need was until the mountain of mail began to pour 
in from every corner of the United States. 


The prize we won for graphic excellence 
with our first issue told us that we had a 
winner as far as other editors were con- 
cerned. More important to us, however was 
the fact that coin-op has become the rec- 
ognized authority for the coin-operated 
laundry and drycleaning businessman. 

This issue, which begins our new schedule of 12 
fact-filled magazines a year, is an indication of our 
growth. But our growth must not be measured only by the 
number of pages we have increased during the past year. 
It must also be measured by the good we have tried to 
do for the industry. This good is reflected in our cam- 
paign—which is still being waged—to combat oppressive 
legislation. It is being reflected, too, by our reports of 
the latest developments in coin-op drycleaning. Further, 
our value to our industry must be measured by the plans 
we have for the future. 


You can help formulate these plans. After all, our 
primary concern is to be of even greater service to you. 
So keep sending us your comments, your suggestions, 
your questions, and your constructive criticisms. The 
more we receive the happier our second birthday will be. 


COIN-OP 
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We invite you to visit us at Philadelphia — Booth Number 3, N.I.v. Show, February 1-5 
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To get the full story on this latest pro- ~_ 
fit producer wire or phone Vend-Rite 
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\ YOU CAN GET 
POPCORN’S BIG 
* PROFITS WITH THE... 
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The Gold Medal Popcorn Vendors puts 
7c profit per dime sale within your 
reach. You'll have more satisfied pa- 
trons as well as better weekly sales. 
Machine pays for itself several times-a 
year out of profits. 


Only Gold Medal can offer these fea- 
tures: 


@ up to 8c profit per dime sale 
less than 2 feet square 

takes two nickels or a dime 
completely trouble-free 


completely corrosion resistant 


container cost under 3/10c each 


This is the unit you will 
eventually standardize on. 
Buy it first and be thou- 
sands of dollars ahead. 
Write now for details. 
Order several soon. 


ee) 


1835. Freeman Ave., Cincinnati 14, Ohio 


for over 25 years the world’s most re- 
spected name in the Concession Industry. 
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DEAR EDIT@R: 


Investor Wants Info 
I would appreciate receiving 
two or three of your most recent 
issues. I’m investigating the pos- 
sibilities of entering the coin-op 
laundry business and your publi- 
cation has been recommended to 
me. 
Irving Feinman 
Chicago, Ill. 
The last three issues are on 
their way to you.—Ed. 


Distributor Wants Copies 


We are a distributor of com- 
mercial and coin-op laundry 
equipment and call on coin-op 
laundries and prospects. Please 
send us your magazine, which we 
think is a fine and interesting 
publication. 

John J. Disimilo 
Morristown, N. J. 


Done!—Ed. 





New friend 


I have recently acquired a Gen- 
eral Electric distributorship and, 
equally recently, I was exposed to 
your excellent publication for the 
first time. We would like to sub- 
scribe to it in the name of all our 
coin-op store and equipment pur- 
chasers, as did another enthusi- 
astic distributor in your “Dear 
Editor” department. 

As a final request, I would like 
whatever authoritative statistical 
material you have available re- 
garding the coin-op industry. 

Gene Eisler 
Bell Commercial Laundry Dist. 
Union, New Jersey 


The answers to both requests 
is yes.—Ed. 


COIN-OP International 


Will you please send us all 
back issues of your magazine. 
We should also like to be placed 
on your regular circulation list so 
that we are assured of receiving 
your magazine in the future. 

For your interest, our company 
is in the business of distributing 
Westinghouse commercial laun- 


dry equipment in the United 
Kingdom. 

S. S. Price, Director 

Anglowest Laundry Dist. Ltd. 


London, England 


Your request has been taken 
care of, Mr. Price. We're glad to 
learn our sphere of readers ex- 
tends far across the seas.—Ed. 


Referral 

. . . | believe your best bet 
for obtaining coin-op information 
on the national level would be to 
get in touch with COIN-OP. 
The magazine is a clearing house 
for information from all over the 
country. . . . I am sure they will 
be glad to help you out... .”’ 


Robert Byford, Ass’t. Mgr. 
Massachusetts Laundryowner’s 
Assoc. 

Boston, Mass. 


The above letter, reprinted in 
part, was the MLA’s response to 
a request for information sent to 
them by the Young & Rubicam 
Advertising Agency, in New 
York. COIN-OP appreciates the 
confidence and the pat on the 
back given us by the MLA.—Ed. 


Have a lifesaver 

Was I surprised! The other 
day a coin-op owner friend of 
mine handed me a copy of COIN- 
oP, which I didn’t even know ex- 
isted. I have decided, largely on 
the basis of your magazine, to 
open a 20 - washer, seven - dryer 
operation in Wilson, Conn. The 
articles and features I have seen 
in your magazine have already 
proven to be lifesavers. 

Please add my name to your 
list so that I don’t miss a single 
issue. Keep up the good work. 

Robert T. Saxton, Jr. 
Wilson, Connecticut 


Glad we could be of help, Bob. 
You'll be getting COIN-OP from 
now on. Continue letting us 
know how you feel about us, 
whether it be favorable or criti- 


cal.—Ed. © 
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COMING SOON! 
. A DRAMATIC 
- ADVANCE 
~ THAT WILL 
: AFFECT THE 
> EARNINGS 
= OF EVERY 
’ PERSON WHO 


im 


: READS THIS 
_ PAGE... 
JET 420-DC 


AUTOMATIC DRYCLEANER 


"designed for the industry ... by professionals in the industry!" 


* BEFORE YOU INVEST . INVESTIGATE! 
“ Booths 278-279-280-281-282 NLD. Convention Exhibit 


~ GLESCO NATIONAL PRODUCTS, INC. 
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COIN-OP TOWEL DISPENSER 
A towel - lease arrangement has 
been announced by Moderncraft 
Towel Dispenser Co., Inc. The 
COIN-OPerator will provide his cus- 





tomers with the comfort and con- 
venience of linen towels. The 
linen supplier will install the towel 
cabinet and will supply towels at 
no initial or operating cost to the 
coin-op owner. The pennies de- 
rived from usage will pay all the 
investment, operating and supply 
costs. 

CIRCLE READERS SERVICE CARD No.5! 


GUM DISPENSER 

A vending machine to give coin- 
ops extra profit from gum sales is 
available from Robco Corp. The 
Robco “Superior” five-cent gum 
machine measures 195% inches x 
11% inches x 6% inches. The unit 
vends either five-stick packages, or 
the new four-stick package. It fea- 
tures “jam-proof”’ PULL handles. 
CIRCLE READERS SERVICE CARD No. 52 


WATER SOFTENER 


Automatic water conditioner, 
manufactured by Lynn Engineering 





and Mfg. Co., is said to soften 


WHAT'S NEW 


O PR®DUCTS BLITERATURE O 








water to a “zero” rating by means 
of its special blend of zeolites and 
“Anthrafilt” filtering agent. The 
zeolites, ion exchange resins with 
a softening capacity of 30,000 
grains per cubic foot, are said to 
remove iron content. The Anthra- 
filt, which weighs half as much as 
sand, comes from the hard coal 
region of Pennsylvania. 

CIRCLE READERS SERVICE CARD No. 53 


THREE-COLUMN SOAP 
VENDER 


Console model of the Lehigh 
Inc., 57-13D vender holds 87 boxes 
of national brands of soap, bleach 
and starch. The unit, which is 57- 
inches high, 13-inches wide, and 
13-inches deep, has a manually op- 
erated coin mechanism equipped 
with a slug rejector. Finished in 





gray baked enamel, the unit has a 
One year warranty. 
CIRCLE READERS SERVICE CARD No. 54 


DRYER CONTROL 


An automatic regulating device 
to control the length of the drying 
cycle has been developed by 
Robertshaw - Fulton Controls Co. 
The regulator, known as_ the 
“Timer-LessControl,” shuts off the 
dryer automatically whenever the 
clothes have reached the desired 
degree of dryness, the company 
says. The system gears itself to the 
size of the load, the type of fabrics 
it contains, and the moisture con- 
tent of the clothes being dried, the 
company says. 

CIRCLE READERS SERVICE CARD No.55 


INTERIOR FINISH 


A pure epoxy resin interior fin- 
ish for walls, ceilings and metal has 



















The products, developments 
and literature announcements 
appearing in this section repre- 
sent the most up-to-date think- 
ing in the industry. Each item 
bears a key number. To learn 
more about items which you 
feel will help you make your 
operation more profitable, just 
circle the appropriate numbers 
on the Reader's Service Card. 
Information will be sent at no 
cost or obligation to you. 



















been developed by George E. Fines, 
Inc. The finish, Epo Liquid, is 
said to cure to a high, permanent 
gloss comparable in appearance and 


durability to ceramic tile. It can 
be applied by brush, roller or spray. 
It adheres to wood, plaster, brick, 
concrete, block, drywall or metal. 
The finish is said to be resistant to 
chemical or abrasive action, soaps 
and/or detergents. The epoxy 
coating is non-toxic. 

CIRCLE READERS SERVICE CARD No. 56 


COIN-OP UNITS 

The Easy Co. coin operated 
washers and dryers claim long and 
trouble free service because the 
units were designed and engineered 
with heavy duty, multiple use and 
self-service operation in mind. The 
mechanism is constructed to elimi- 
nate damage to the units from 
possible overloading and abuse. All 
controls are operated by the coin 
box. 

RCLE READERS SERVICE CARD No. 57 


COIN COMPUTER 
A multiple price money changer 
which accepts coins from a nickel 
up has been perfected by the ABT 





Mfg. Corp., a division of Automatic 
Canteen Co. of America. The unit, 
says the company, is actually a 
computer which adds up the coins 
as they are deposited, holds them 
until an item from the machine is 

continued on page 64 
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Dear 
Keader 


We are pleased to send you 
this copy of COIN-oP and look 
forward to receiving any com- 
ments or suggestions you may 
have regarding your industry 
publication. 







aundry 


Because of your overwhelming 
support and acceptance of 
COIN-OP, we will, beginning with 
this issue, publish every month. 


Operated l 


lhe 


and Drycleaning Businessmen 


We will now be able to give 
you more profit-making ideas, 
tips, case histories, product infor- 
mation. In short, more of the 
same in-depth reporting that will 
enable you to make your coin- 
Op an even more profitable in- 
vestment. 


( 
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READER SERVICE DEPARTMENT 
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BUSINESS REPLY MAIL 
Postage will be paid by 
New York 16, New York 


10 East 40 Street 





A subscription to COIN-OP has 
been entered in your name. To ; 
assure prompt and direct deliv- 
ery of your magazine, please note 
your correct address on _ the 
postage-free card below and mail 
it to us today. 


If you know of other COIN-OP- 
erators, who you feel would qual- 
ify to receive this specialized 
magazine, please note their 
names and addresses in the space 
provided on the card below. 


Thank you. 
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THE 
NEW 


COMMERCIAL AUTOMATIC WASHER 


SPEED QUEEN A203 


Despite Speed Queen’s nationally known, enviable reputation for “low- 
est maintenance costs in the industry” — new engineering, new refine- 
ments have been added to the 1960 Speed Queen to make it the most 
trouble-free, profit-making washer of all time. 


Add to those new features, the perfectly balanced, two-an-hour Speed 


Queen Short Cycle and you possess the unchallenged ingredients for 
PROFIT. 


Speed Queen washer parts are avail- 
able in over 140 major cities in United 
States and Canada. 








my 
McG Wa Commercial Dept. V 

aK Ne SPEED QUEEN 

: A Division of McGraw-Edison Company, | 

Ripon, Wisconsin | 

| i 

| ! 

For complete details | NAME 

of the new A203 | | 

and other Speed Queen | ADDRESS | 
Commercial Laundry Equipment, | 
fill out and mail CITY i 

this coupon. | | 

ZONE STATE 
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A “Serviceman’s Dream'’. Remove two screws from } { 


the toe plate and the front panel raises for access tg 
the entire front of the machine. 


Remove two screws and the entire top opens. Top 
and Front panel uni-hinge provides access to all parts 
without moving machine from its location. 





g 


A NEW HIGH TORQUE TIMER, accessible through 
the coin box access door, requires a simple push to 
cycle the machine completely. Cannot be blocked on } 
the “IN” position. Easily removed for servicing. 


TUB is filled faster, with a new high capacity aerated 
waterfall inlet. Air Gap is above machine top. Specifi- 
cally designed to prevent back-up and splash of water. 


Bs a 
NEW TAMPERPROOF RIGIDITY and Strength. Two 
bolts and bracket tie sump tub, side panel, coin box 
all together. Access to bolts is only through coin box 
service door. 
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Timely program, huge exhibit will headline 


NID-A.I.L. confab in Phila., Jan. 31-Feb. 5 





ews from | ‘ : 
ACCESS 19 € oin-ops and comedians... the 
; menace of communism . . . the 
need for professionalism 
salesmanship . . . are among the 


topics to be discussed at the 

National Institute of Drycleaning 
—American Institute of Launder- 
ing conventions-exhibit. 

The A.I.L., which will begin 
its sessions on January 31, will 
meet the Bellevue-Stratford Hotel. 
Keynote speaker for the group 

will be Bill Gove, “Salesman of 
ens. Top ” ‘ ° 
all parts the Year.” He will discuss “Dy- 
namic New Concepts in Selling. 
The A.I.L. portion of the con- 





vention ends February 2, when 
\ the NID begins its meetings. 
Coin-op drycleaning will get 


its full share of discussion on 
Thursday and Friday (Feb. 2- 
Feb. 3) On Thursday, “The 
Consumer Looks at COIN-Op Dry- 





cleaning,” will be reported by The official hotel of the NID, the Sheraton Hotel, is the first convention 
NID’s director of consumer rela- hotel built in the East for 25 years. 
a tions, Dr. Dorothy S. Lyle. 
through ; o a : 
> A panel discussion, featuring 
ICKC on . 
&- drycleaners who have had experi- 
ence with coin-op drycleaning *& Rest your feet, receive messages, or just plain say hello to the 
installations, will be held on Fri- COIN-OP staff at Booth A-2. 


day. All NID meetings will take 
place at convention headquarters, 
the Sheraton Hotel. © 


Philadelphia's mammoth Convention Hall will house the vast array of equipment and supplies. The building's auditorium seats 14,000 people. 
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SNOWBALLING 


THE |ronrile FRANCHISE PLAN 


GREATEST VOLUME AND PROFIT BUILDIN( 
OPPORTUNITY FOR QUALITY COIN-OPS§ 


YOU CAN BE AMONG THE FIRST AND ONLY COIN-OP LAUNDRIES TO OFFS 
COMPLETE, ONE-STOP LAUNDERING SERVICE ...INCLUDING AUTOMATIC IRON 
WITH EXCLUSIVE IRONRITE FRANCHISE PROTECTION FOR YOUR TRADING ARE 











1 he 


Now, for the first time, you can profit from ever entirely new e of } vi umong Ya 


busi 







major source of revenue in coin-op laundering simply eg 


by adding a new service that your customers have vy fi npetitor p machi 
vanted for years—fast, easy, automatic ironing. Unde eX] l ustomé 
lronrite’s new plan, your installation of automat rit ynside 


lronrite lroners is tran hise protected 
] 


sign up for this new money-maker, the san OITeé f ! ugh } 


will not be extended to competitive « ops ' tly io a aqacn 
your trading area. Only you w i] be able to provid the ntry. M Y 7 Ow pqodel 
complete laundering 1utomatic washing irvit na >.46) eI ti { ! ! K ¢ ) 1 let Inly "= 
ironing — under one rool le ' | oat. > 
Once installed, y lronrite [rons v tay f 4 : na, 
ror ee perate 
lating 
HERE’S “BLUE CHIP’? MERCHANDISING AND ADVERTISING SUPPORT 
HIS EXt 
Every franchised l[ronrite operato Wl pe Dp ked by hi 
new, crowd-pullins ivertising and m¢ ising. To begin wit! eee 
€ lronrite will supply each franchised operator a * Franchised lronrite operators will be given a 
factory-trained demonstrator during a four-week stantial variety of window-wall banners, poste 
‘‘introduction’’ period. Demonstrations to be held and seasonal point-of-sale display materials 0 
at each franchised coin-op for customer continuing frequency 
instruction. 
& Every franchised Ironrite operator will be furnisi 
& Every franchised lronrite operator will receive a a complete field-tested merchandising kit for ly 
weekly schedule of local newspaper advertising promotions—sparkling ideas, copy suggestion 
over his store’s name for a full four weeks all everything needed to build and keep a steady! 
at lronrite expense of coins moving through his machines. | 


lronrile lroners 


IRONRITE INC., MT. CLEMENS, MICHIGAN 
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GCROSS AMERICA 
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mong ya 
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conside 

ough ach Ironrite commercial coin-operated [Ironer instructions are plainly posted on each [Ironrite. 

= 60 SWModel 202, complete with bolt-down chair, requires With Ironrite Ironers, you can offer your cus- 
NOW IMnly twelve square feet of floor space. Heavy-duty tomers ironing that is three times faster (iron a 
© '€\4in box accepts quarters. Adjustable timing is shirt in only three minutes) than clumsy, hot and 

PS" YO"Nitially set for thirty minutes of operation. Ironers heavy hand ironing . . . ironing while seated in solid 
npeulverate on standard 110-115 volt, 60-cycle alter- comfort .. . no hours-on-end ironing to do at home. 

lating current. Simple, easy-to-follow customers’ Who could resist? 


MIS EXCLUSIVE OFFER—THIS FRANCHISE PROTECTION—IS AVAILABLE ONLY TO THE NATION’S QUALITY SELF-SERVE LAUNDRIES! 
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IRONRITE INC., DEPT. A-12, MT. CLEMENS, MICHIGAN 


i comers aon cor 


BE SURE TO SEE 
e furnisi 


kit for 4 
ggestion, ne 
steady ff 


Please send me all details on your new franchise. 









| Booths 580-582; 630-632 —e —ncionsetite 
NID, PHILADELPHIA sTREE i ee 
Feb. 2-5 CITY ZONE —_—sSTATE 
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Soft drinks, candy, cigarettes 
are vending machine staples 


Venders account for quarter of the carbonated 


beverage sales, 20 per cent of the candy bars, 


and 16 per cent of the cigarette sales in US. 


7 have been active in the vend- 
ing industry as an operator for 
more than 25 years; as a manu- 
facturer and operator since 1954. 
It was with a great deal of pleas- 
ure that I watched the investing 
public recently discover my favor- 
ite industry. 

“We should not overlook the 
important fact that despite an ex- 
panded list of vended products, 
it is still the three standbys— 
cigarettes, candy, soft drinks — 
which account for 75 per cent of 
all automatic vending - sales. 
Twenty per cent of all candy bar 
sales, 16 per cent of all cigarette 
sales, and 25 per cent of all car- 
bonated beverage sales are made 
through vending machines. “At 
the same time, vending in other 
fields is going to maintain its 
favorable rate of growth. 


Five million machines 


“Almost five million vending 
machines presently are operating 
in such diverse outlets as high 
schools, institutions, factories, 
restaurants, airline terminals, and 
other areas where the public con- 
gregates. These vend coffee, soda, 
cigarettes, and miscellaneous 
items which include a wide va- 
riety such as cookies, milk, ice 
cream, and other products. Of 
this group, coffee machines, par- 
ticularly the fresh brew type, 
which makes and serves coffee 
the way it is done in the fine res- 
taurants, has been showing the 
greatest advances. 
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by HAROLD ROTH 


president, Continental Industries, Inc. 


“In evaluating this industry, it 
is important to remember that all 
the advances in vending equip- 
ment haven't been in food and 
beverage machines. In the 1950’s, 
the cigarette industry went 
through a marketing revolution 
with the introduction of filter and 
King-size cigarettes. This, of 
course, created pressure of pub- 
lic demand in the vending indus- 
try and brought about the 20- 
column electric cigarette machine. 
Now the cigarette companies are 
introducing and promoting new 
brands. However, this time the 
vending industry has a 30-selec- 
tion machine capable of handling 
the increased brands demanded 
by the public. 

‘In the soft drink field it is the 
vending machines that serve 
crushed ice in the cup with the 
drink. With this innovation, I am 
being conservative in predicting 
that the number of soft - drink 
vending machines in use in the 
United States, including coin-op- 
erated cup and bottle machines, 
will go over the one million mark 
very shortly. And keep in mind 
that more than 100 million dol- 
lars in sales have been accounted 
for by soft drink vending ma- 
chines. The introduction of the 
ice maker will have its effect in 
every movie theatre, industrial 
plant, transportation terminal and 
outdoor and indoor location 
wherever people work, play or 
congregate. Industry growth in 
this area will break all previous 


records. 
‘Many vending manufacturers 
also are looking to overseas mar- 


kets as a source of sales and 
profits. Europe presents the 
quickest potential growth for 


vending. In fact, it has been said 
that Europe now is where the 
U.S. was at the end of World 
War II as far as automatic mer- 
chandising goes. 


People make markets 

‘In vending, people make mar- 
kets. Perhaps at some later date 
the vast population pools of In- 
dia, China and Africa will open 
up to us. Now we are concen- 
trating on Europe. 

“U.S. manufacturers are en- 
tering the European market in 
several ways. Some companies 
operate on a royalty basis with 
their European counterparts; 
others do contract selling direct 
to European firms; still others op- 
erate wholly-owned overseas pro- 
duction facilities. It is still too 
early to tell which method will 
work out best. 

“The future of vending is one 
of great growth. And, as all of 
you know, that is an enviable po- 
sition to be in.” © 


These are selected parts of an 
address delivered recently before 
the New York Society of Security 
Analysts. We have quoted only 
those portions which might be of 
particular interest to coin-op 
owners. 
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EASY LAUNDRY APPLIANCES 
nly on cons Dept. 
. 1 orth Michigan Avenue 
of Chicago 11, Illinois Address_ _ nce 
Please send me, by return mail, full s 
op information on your new Coin Oper- City Zone_ State : eal 


ated Washer, Model AMW. Note: A few distributor territories are still open. Write for full details. 


| | 

: | 
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wy 7 Name__ aii a 4 | 
| | 
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| ! 

| | 


EASY LAUNDRY APPLIANCES DIV. 
The Murray Corporation of America fos 
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THIS DRYER HAS BEEN TESTED, IN- 


SPECTED, AND LISTED BY UNDER- 
WRITERS’ LABORATORIES, INC., AND 


CARRIES THE UNDERWRITERS’ LABEL... 
BUILT UNDER STRICT QUALITY 
CONTROL THAT SETS A NEW HIGH 
STANDARD FOR THE INDUSTRY. 


America's Finest...Self-clearing slug rejector 
meter . . . safety door . . . exclusive left or right door 
opening . . . gear driven power transmission . . . 
perforated steel lint cylinder . . . separate high-low 
temperature control . . . stainless steel (satin-brushed) 


or high gloss enamel finish. 


| |) 
ee Rass 


ee 


— | 
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SUV NE 
Coe One Mtl ert 


THESE CERTIFICATIONS AND/OR TESTED AND CERTIFIED BY CANADIAN GAS ASSOCIATION 


oa LISTINGS ARE FOR FUEL BURNING 
For illustrated brochure and name — EQUIPMENT AS WELL AS ELECTRICAL CERTIFIED BY CSA TESTING LABORATORIES 


of nearest distributor, write — 


‘eg e le)  Gryva il 14h CO., INC. 


WASHERS EXTRACTORS 7 DRYERS 
4301 S. Fitzhugh Ave. Dallas 10, Texas, U.S.A. Telephone HAmilton 1-2135 














ECONOMY PRICED 

HIGH PERFORMANCE 

TOP DRYING EFFICIENCY 

CRISP, CLEAN APPEARANCE 

QUIET, TROUBLE-FREE GEAR TRANSMISSION 
ONE YEAR WARRANTY 

KNOB TYPE METER OR 30/60 MINUTE TIMER 









¢ TORUETY RLY 


37 by 30 GAS DRYER 
“D” SERIES 








DRYING 


DEPENDABLE 
PERFORMANCE 
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GIVE YOUR CUSTOMER A SELECTION OF DRYERS! 
With Tumblette and Comaco Thrifty Fifty you can offer the right dryer to fit every condition — 
QUALITY — NEED — PRICE 
lt’s no longer necessary to settle for less than a Cook-built dryer! 
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WE'RE SURE ITS A GOOD THING 


COIN-OPerators are, by nature, the last people in the 
world to accept a product on hearsay or faith. As a 
rule they are a hardheaded lot, reluctant to buy and 


; install a product or service until they have seen it work 


in other coin-ops. That’s why we were so surprised when 
69.6 per cent of those who responded to this month’s 
query said that they believe in coin-op music despite 
the fact that these installations are, as yet, relatively rare 


in coin-ops. Most of our “yes” respondents have come 


to accept the value of 


piped-in music after having 


observed it in other retail stores. 


i , 

or years it has been known 
that music creates a_ relaxed 
and cordial atmosphere. Super- 
markets have, for the longest time, 
cashed in on this fact. There is 
every reason for the COIN-OPera- 
tor to do the same.” 

This response, from a South 
Dakota, two-store operator, typi- 
fies the attitude of a heavy 
majority of respondents to this 
month’s question. 

Many COIN-OPerators who were 
queried agreed with the concept 
of music but were uncertain as to 
what type installation is _ best 
suited to their needs—FM, ordin- 
ary radio (AM), piped-in music, 
phonograph, tape recordings, etc. 
Many of the most enthusiastic 
respondents didn’t know who to 
contact about purchasing a sound 
system. More so than any other 
“Both Sides” question, there 
seems to be a general unfamiliar- 
ity with the entire topic, although, 
as was indicated by the returns, 
a hefty majority displayed an 


eager willingness to be sold on a 
suitable sound system. 

The greatest apprehension 
among the positive was, as stated 
by a Minneapolis two-store 
owner, “I just hope that the cost 
of installation and maintenance 
doesn’t outweigh the benefits.” 


Music a rarity 


An Arkansas store owner 
writes: 
“Only one of every 20 coin-ops 
in this area provides music for its 
customers. The other 19, in- 
cluding myself, agree that music 
would be highly desirable— theo- 
retically. I say theoretically be- 
cause any system we've been 
approached about seems to re- 
quire extensive alterations to the 
building and is, therefore, expen- 
sive. I wish I knew of one that 
was a little simpler and less costly 
to install.” 

A Cincinnati single-store owner 
answers thusly: “Your question 
came at a particularly appropriate 





time; I am just negotiating to have 
a taped music system installed. 
(Unfortunately for our readers, 
he gave no further details about 
the system.) / have seen music 
increase the dollar volume sub- 
stantially in many other retail 
stores in the shopping center in 
which my coin-op is located. I’m 
convinced that over an extended 
period, the system will more than 
pay for itself in dollars. Besides, 
it’s nice to walk into a store and 
fight people humming tunes in- 
stead of moping around.” 

Although almost 70 per cent 
of the heavy response indicated 
that they are in favor of music in 
their coin-ops, almost every letter 
received answered the question 
with questions of their own. 
“What kind of system is best for 
my store?” “How much does it 
cost?” “What types of systems 
are available?” “Can a sound 
system be leased or must it be 
purchased?” Questions like this 
were in almost every response. 

It takes no genius to see that 
not too much specific information 
has been made available to the 
industry as regards coin-op music. 
The 70 per cent positive res>onse 
was due, mainly, to the success 
that piped-in-type music has re- 
ceived in other retail stores, 
rather than being based on the 
personal experience of the COIN- 
oPerators. 

In the past our questions were 
answered by a_ well-informed 


continued on page 71 


COIN-OP 
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lt is not entirely accurate to say 
that the remaining 30 per cent of 
this month’s respondents are truly 
opposed to coin-op music. More 
accurately, these operators had 
enough reservations about it to 
indicate that it would take quite 
a convincing job before they 
would be entirely convinced that 
background music had a place in 
their coin-ops. 

As was the case with the “yes” 
side of this month’s coin, the “no” 
respondents were, in general, 
unfamiliar with the types and 
relative costs of a music system. 

Typical of those negative 
responses on grounds _ other 
than unfamiliarity is the reply of 
an Oklahoma one-store owner. 
“Frankly,” he writes, “J don't 
think anyone would object to 
music in a coin-op. The real point 
is, however, do you want people 
cluttering up your coin-op listen- 
ing to music? After all, the point 
is to get people in and out as 
quickly as possible. A coin-op 
sells speed remember.” 

A Las Vegas respondent refers 
to our question this month as a 
“blanket question, that cannot be 
answered on a strictly yes or no 
basis. Although he does not com- 
mit himself, from the concluding 
portions of his reply it can be seen 
that he is, essentially, opposed to 
piped-in music. He writes: “Jt all 
depends on the individual store, 
location, clientele and situation. 
Could you say that every coin-op 
should have baskets and wagons 


JANUARY, 1961 


hinvestment for coin-operators? 


WE'RE NOT SO SURE 3 


The 29.4 per cent whom we have placed on the nega- 
tive side of the coin were not, in the stract sense of the 
word, really opposed to piped-in music for coin-ops. 
Like their fellow COIN-OPerators, they were not that 


familiar with the situation. 


Whereas the favorably dis- 


posed COIN-oPerators were impressed by what they had 
seen in other retail stores, those on the negative side 
based their objections, or, more correctly, their lack of 
complete enthusiasm, on what they believed the effects 


of piped-in music would be. 


All in all, far too little 


information exists on the subject. 


for its patrons? Could you say 
that every store should be painted 
green? 

“Some locations warrant piped- 
in music, some don’t. In some 
areas I am sure that the speakers 
would be carted away by 
vandals.” 


Doesn't want dancing 


A Virginia COIN-oPerator takes 
a rather dim view of the desir- 
ability of coin-op music and gives 
the following as his reason: “It 
might be practical during the day- 
light hours,” he writes, “but in 
my store, for instance, we have 
been having some trouble with 
teenage loafers during the wee 
hours of the morning. The addi- 
tional incentive of music would 
be just what they need to start 
dancing in my coin-op.” 

A North Dakota COIN-oPera- 
tor sums up the essence of the 
small town negative vote. He 
writes: “My coin-op is located in 
a small town of less than 2,000 


population. It is in the rear of my 
drycleaning plant. I am therefore 
able to observe what goes on. I 
once tried music in the place, but 
is was like having the radio on in 
a car full of kids. In small towns 
like mine, where everyone knows 
each other, people arrange to 
meet at the coin-op at a specific 
time. It becomes as much of 
a social event as for washing 
clothes. The people spend so 
much time chatting and _ ex- 
changing gossip that they have 
no need of any further entertain- 
ment. Piped-in music, in my case 
at least, although it would not in 
any way. detract from the coin-op, 
would not constitute a_ really 
worthwhile investment.” 

We get the feeling that none 
of our respondents are really op- 
posed to coin-op music. It is 
more accurate to say that they 
are not fully convinced of its 
worthwhileness. Ignorance of the 
subject makes the answers highly 
speculative. © 
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AJAX IRON-A-MATIC... 


CS eee HE ar 
Automatic lroner! 


AJAX IRON-A-MATIC can set your COIN-OP apart from 
all the others. Developed exclusively and manufactured 


especially for your type of operation. 


Surveys in the field prove WOMEN WILL GO OUT OF 
THEIR WAY to your COIN-OP to use this newest sensa- 


tion that enables them to give a professional look to 


SAUTER 


their ironing . . . and without any previous instructions. 


Safe, completely automatic AJAX IRON-A-MATIC is what 
women have asked for . . . to be able to iron clothes in 
half-the-time, right when they are ready for ironing — 
at your COIN-OP. While the tumble work is being dried, 
they can utilize their time to press their finished work. 


AJAX IRON-A-MATIC turns IDLE CUSTOMERS into IRON- 
ING CUSTOMERS and OCCASIONAL CUSTOMERS into 
REGULAR CUSTOMERS, and you turn IDLE SPACE into 
profitable space. 


Since 1929... “The Leader in Design’’ 


AJAX PRESSES 


619 So. 5th West. Salt Lake City, Utah 


| Please send your ‘‘Blueprint for More Profitable 
AJAX “World TY Cle lag Business With the Ajax IRON-A-MATIC”’ to: 


for Laundry and Dry Cleaning 


ee a we ee eee Re Eee 


iTS. SNe ae 11g Sto 
COLO M  mTnTTannentaceanaaacccenacaccccacccccececces 


tive or Mail Coupon for addi- | 





| tional information. 
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LAUNDERING AIDS 
IN NEW 10¢-BOXES 


Now stock KAL’s 
famous Detergent, 
Bleach, Bluing and 
Ammonia in the eco- 
nomical—and_ profit- 
able — 10¢-size, 
enough for one 
double-load wash or 
2 single loads. Same 
top quality contents, 
improved leakproof, 
moisture proof pack- 
aging. Designed to fit 
most venders on the 
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KAL 
IN NEW-SIZE 
5¢-PACKETTES 


Now KAL’s famous 
Detergent, Bleach, 
Bluing and Am- 
monia are avail- 
able in a newly 
designed, leak- 
prooof, moisture- 
proof slim-size 
packette that will 
fit absolutely any 
vender on the 

































































market. market. 


KAL-VEND KAL’s floor model NEW 
aucomavcverains 1 WALL-MODEL 
KAL-VEND 


neered by Kaleen 

exclusively for the 

coin-op trade, is The latest addition to 

still the leader in the KAL family — a 3- 

the field. Space- column (28 shelves 

saving KAL-VEND each) 84-capacity wall- 

holds 168 5¢ type dispenser, the 

packettes, works largest-capacity wall vender available Ris 

on trouble-free day! Trouble-free jam-proof inner mechan- 

shelf-type mechan- ism vends KAL’s 5¢-packettes — and it's 
reasonably priced, too! (Matching floor- 
stand also available.) Further proof that 


ism. Ask any of the 
hundreds of satis- 

whatever you need in coin-op laundering 
aids — look to KAL. 
























fied customers all 
over America. 


KALEEN CHEMICAL CORP. 


‘Pioneers in Laundering Aids for Coin-Ops” 
241 CHURCH STREET NEW YORK 13, N. Y. CANAL 6-0715 





Come see 
us at the 


pec 
7 ME Ire 
BOOTH 1027 





CIRCLE NO. 23 ON POST CARD 
COIN-OP 


rom a childs point-of-view, the 


coin-op Is a... 


Every day, coin-ops all over the country are the 
setting for minor melodramas. Because of the 
very nature of their businesses, COIN-OPerators 
all too often miss them. So, determined, as ever, 
to cover all news of interest to the industry, 
COIN-OP presents a playlet entitled: “Keeping 
Keith Clean.” The players: Mrs. Alan K. Grant, 
her two-year-old son, Keith. The setting: the 
ECON-O-WASH laundromat at 8106 Blue Ash 
Road in the Cincinnati suburb of Deer Park. 
Photography is by Cincinnati photog, James 
Brown. 
On with the play... 


ear es 1 
oe ES 
Eapetss 
ie ae cd 2 
Pai iS 


oe 


ee 


1... “Oh, oh, every time I seem to be having fun . . . 





2... she has to throw me in the car 
and drag me off to this place... 


Se 


ii 


3...Hey! I can take that money and... 


1... buy nyne ca 


Oh, o 


3... Well, there goes 
the ice-cream money... 


7... Look, ma, Pm not a baby 
y know. I can’t just take my pants 
off when you say so... 





Rte 


2... Popcorn! I didn’t know 
you could wash clothes 
in popeorn . . 





. . buy mne candy, or some ice-cream, or some... - 
Oh, oh, she sees me... here she comes... e 


ej 
ad 


G ... Whaddya mean I did it} 
on purpose .. .| 


11... Hmmm, I wonder where 
she put that hose...” 


mines and high adventure 





ky 


. . . Mhurry, ’'m freezing . . 


B 


10... Well, I’m glad she’s sohappy .. . 





why 


oF 4 
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COIN-OP" 


25-POUND WASHER-EXTRACTOR 


OPERATES as 
SIMPLY as a 
HOME WASHER! 


Guaranteed 
FOR ONE YEAR 


Handles shag rugs, drapes and blankets, too! 


e Cuts needed floor space in half: Takes only 


e Attracts housewives by its simple home- 
washer operation. 


e Handles big-profit items: drapes, blankets, 


9-x-12 shag rugs. 


e Holds four small machine loads of family wash. 


e Automatic door lock—strong, safe, sure— 


prevents door being opened during operation. 


e Automatic overflow prevents wet floors. 


e Larger 30” x 15” cylinder tub allows better 
washing action for heavily soiled articles. 


Washes better in 20 minutes than smaller 
tubs with less washing action do in 30. 


Exclusive variable-speed drive gives smooth 
acceleration, quick extraction—cuts strain on 
machine and floor. 


* The Glover “25” is also available—minus Coin-op—with 
automatic “Laundry Control” for small hotels, motels, 
rest homes, schools, etc. 


VUE ee 


28” x 36”, less than two small washers. 


Saves money: uses only 60 gallons of water 


during entire cycle, needs less maintenance 
than other machines. 


Dependability and durability proved for 5 years 
in shipboard and other installations where 
reliability is demanded. 


Outperforms and outlasts many higher-priced 
machines. 


Bill Glover, Inc., also manufactures commercial 
washer-extractors—semi-automatic, 

automatic, fully automatic—in capacities of 

50, 100, 200 and 300 pounds. 


SEE YOUR JOBBER OR WRITE 
FOR COMPLETE 
INFORMATION TODAY! 


VISIT US AT THE NID-AIL SHOW 
BOOTH NOS. 863 TO 866 AND 913 TO 916 


5204 TRUMAN ROAD 
KANSAS CITY 27, MISSOURI 
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COIN- 
OPerator's 
guide to the 
NID exhibit 


Flere, in an easy-to-read 
directory, is your special sec- 


tion devoted to the National 
Institute of Drycleaning ex- 
hibit, which will be held 
from February 1 to February 
5 in Philadelphia's Conven- 
tion Hall. 

This section contains those 
companies who manufac- 
ture items of special interest 
to coin-op owners. 

Make sure to visit these 
booths first, but try not to 
leave the exhibition hall 
without seeing the rest of 
the booths. Every company 
present at the exhibition will 
make you a more knowl- 
edgeable investor. 











COIN-OPerators'’ 


ABSO-CLEAN CHEMICAL CO. 


Wall-mounted and console venders wil 
be exhibited. Featured will be the 
Smooth-O-Matic eight column selector 


Manual Gillas. 
BOOTHS 569-573, 619-623 


ALTON MFG. CO. 


Low cost cooling system for coin-or 
tores will be on display and operating 
at the company's booth. The unit, known 
as the Air Washer Type Evaporative 
Cooler, uses the evaporative principle t 
c the air. On hand will be B. P. 





vender. The unit has a capacity of 200 
packages. In attendance will be G. S. 
Steinberg, |. H. Steinberg, Louis Una 
William Cunningham. 

BOOTH 880 


ABT MFG. CORP. 


Combination coin and currency changer 
recently introduced will be the featured 
tem at ABT's exhibit. The unit cashe Ms 


both coins and dollars and _ supplies > 





change. Personnel attending the exhibit 
Edelman, N. E. St. Clair, G. L. S 
RH. Schwarz, J.J. F 

BOOTH 472 


BEACON WASHING PRODUCTS INC. 





v ced b f Morex Bleac 

and Beacon's Detergent will be hibited 
Th Cc pany w } Troaguce 
vending machin designed specitically 

r the lin ve cent boxe t nary 
upplies nder hold 76 box 
Attending th convention t R 

- Levine 
be D. A. Elliott, R. Marks, J. F BOOTH 176 


Ciprian K. Fenelon. 
BOOTH 2 BERMIL SALES & SERVICE 


The Wascomat washer-extractor line 


ACE CABINET CORP. 14, 25 and 40-pound mode W be 


Line t Oryers wi be on display. r emphasized at the company’s exhibit. 
attendance wi be Anderson Scott. Bermil clain that the 16 pc ind mode 
BOOTH 15 is the only reversible unit manufactured. 


Attending the booths will be Bernard 
AJAX PRESSING MACHINE CO. Sam and Lusia Milch; W. Pepper, B. 
Milano, G. Enarsson, B. Magnosson, S 
Liungencrantz, P. McArdle 
BOOTHS 1058, 1059 


lron-A-Matic coin-operated ironer will be 
shown by the company. The unit has a 


universal buck design and electrically 
heated head and buck. A table top coi 

ee eee BOCK LAUNDRY MACHINERY CO. 
roning. Personnel in attendance will be The Bock ''Red Ball 15"' fully-automatic 
Nick Str Ke Georg: Strike John Str ke coin operated extractor wi be the tea 
Lu Hitz, Paul Wiegand, Walt Price, Larry tured item at the company's convention 
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Porterfield, George Baricevich, Steve 
Farmakis, Lou Waterfield, Del Boyd 








exhibit. The unit features three-minute 
extraction and standard metering on the 
machine is 10 cents for three minutes. 
In attendance will be vice president sales 


F " wi 
a 
j 





John K. Clement, sales reps Stan Schultz 
1nd Bob Potter. 


BOOTHS 356, 357 


CHICAGO DRYER CO. 


veral models of gas and steam-heated 
tlatwork ironers w be featured by the 
mpany. The model SA36 will be high 
ighted. Attending the bcoths wi e 
W. M. Johnson, C. W. Hohnson, R. J. 
Roberts, Harold Roberts, Eduard Kan 
berg, Murphy Adair. 
3O0THS 169-171, 219-221 


wn 


W. M. CISSELL MFG., CO., INC. 


nproved Steam-air form finisher, fea 
turing trong nylon c rd and metal rods 
be exhibited. The unit has a con 





) y cated t C r aut 
matic control, The company w a 
how its line of dryers. Representing the 


company w be F. H. Richterkessing 
Eugene Cisse W. W. Harper, Toland 
Atkir 

BOOTHS 869-872, 919-922 


CLESCO NATIONAL PROD., INC. 


Jet four-20 washer-extractor set-up, the 
Jet 60 ultra-violet ga: dry¢ r, the Cle 


Jet coin-changer snd the rest f the 
extensive C esc ine W b > Piso } 
DY R. Kramer. 
BOOTHS 278-282 

COLGATE PALMOLIVE 
Company ne t ap and detergent 
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290,000 TUMBLERS — 


EXPERIENCE 


| THAT SPELLS INDUSTRY 
Kxpx y ® & ___ LEADERSHIP 


Huebsch invented the open-end 

tumbler dryer and has produced 

more tumblers than all other 
manufacturers put together 


‘ A winning thoroughbred isn’t born in a 
day. That’s why the deep-down quality 
inherent in every Huebsch tumbler is 
hard to duplicate. Quality is bred into 
ke every Huebsch unit through more than 
4 50 years of intensive research, careful en- 

: SK gineering and prideful workmanship. 
You get “full value” with Huebsch 
tumblers in reliability, performance, 
K maintenance, and beauty. Huebsch tum- 
blers are easy to install, economical to 
aa operate, and assembled with great atten- 
tion to detail. No one, but no one, can 
match the outstanding originator features 

_<— developed by Huebsch. 


Make sure the company you do busi- 
ness with today is one that will be in 
: business tomorrow. Buy a tried and true 
‘K product. Buy Huebsch tumblers with 
i confidence. 





KK OK x HK RK. 
seE THE 25O,OOO" xuesscn TUMBLER * 


AT THE N.I.D. EXHIBIT IN PHILADELPHIA 
FEB. 1-5, BOOTH NOS. 269-372 AND 419-422 
‘ Ae EH HH 


HUEBSCH ORIGINATORS. 


MILWAUKEE 1, WISCONSIN 
FIRST IN TUMBLERS...FIRST IN FEATURES 


CIRCLE NO. 20 ON POST CARD 
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Two models of hot water heaters will be shag rugs and drapes. Variable speed 
displayed. Both models are tor commer- drive permit mooth accelerat 


+ 


he spin cycie. In attendance w be 
W. C. Glover, H. K. Swearington. J. H. 
Collins, R. H. Dugan, E. G. Stever CG. 
H. Ritter, W. Kellern 


BOOTHS 863-866, 913-916 





E. P. Field, Jr., will be on hand 


BOOTH 957 GOLD MEDAL PRODUCTS CO. 


Main items of the company's display 
be a brand-new € ight column aetergent 


COMMERCIAL HEATER CO. 


The Nick-O-Line gas-fired water heater 
will be chief item on display at the con 
pany's booths. The unit's lining, chemi 
cally deposited to the base steel, reduce 





: seit i acl 
damaging effects of problem water and 7 
. : ° i l Ter ec 7 la Yié Dobk t i Tier A 
increases the life of the heater. At the Jed by Ja VoDdk We A sealed vault accumulator, d 4 
AAT 
: . ~ TH 8 
convention will be D. L. Carver, D. ¢ citically r of tion k 


Carver R, V. C iver a ee Br nat R. M. 
Doerr, R. M. Doerr, Jr., W. M. Shorb. FORSE CORP. 
BOOTHS 276-277 x 





COIN-OP MAGAZINE 
The entire staff of COIN-OP Magazir 


A tearture 


the booth will be the “Message 


pe on hand to meet 





DO-16 CORP. Pers, 
Cc r 3 st r ¥ 
' ‘ n . r : : 
The company's Launder-Bar, that deliver that at + to be repairs 
by gravity-teed, 432 inner-lined, leak t ga =ce t ( 


proof boxes of DO-I6 concentrated de 
tergent, bleach, bluing and ammonia, 





be in the spotlight at the con Morty Wolfg Sy Budofsi 
pany booths. In attendance Wi be T Da) r 
Leonard F. Springman. nterest to coin-op owners displayed by a itiE es 
BOOTHS 227 228, 229 rorse. ne pre nana peratea, takes BOOTHS 259 2 
10 a Minimum an int of fl r spa snd , 
can finist heet C Ww Case table 
F HAMMOND MACHINERY CO 
ARTHUR H. DuGRENIER, INC. cloths, nmapkir wash pant 3nd many . . 
' a ther iten tf wearing apparel. Manning Coin-operated drycle 
ne curren ne oT venders Teaturing 


the booths will be H. Don Forse, James n display at the company's exhibit. T 
the DuGrenier Laundry Supply Vendor f my 
a 3 Wellinaer. Harry Forse, Robert C 


company wi a show its ne T per 
rc ket wa er-extractor Atter >| » 4 
; ' 
vention w be William Hammond 





will be shown. The units are tactory guar 
anteed and are available in either eight 
yumnN models with capaciti t 152 


shelves, or 10 column models with capa¢ 





The 000 Cc ¢ 
Kline, Charles Sue Marry Wy No. 1000 ¢ it b 
BOOTHS 112-113 principal iten n display. T nick 


tractor manufactured by the company 26, 50, 51, 60, 75 cent r $1 combina 


EWING MFG. CO will be on display. The unit is ideal for tions. The chute will accept any possible 
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long your best buy.....Now even better 


WEBEN 2peu Uheoe SYSTEMS 
ti ) quipped with 


tank lining 


























Glasti-Klad is a heat hard- 
ened lining that gives almost 
complete corrosion protection 
against a wide variety of 
corrosive agents. Glasti-Klad 
protects like glass but it’s 
tougher and sturdier . . . beats 
galvanizing because of heav- 
ier film thickness and high 
dielectric strength. It is com- 
pletely odorless, tasteless and 
non-toxic ... is absolutely 
impervious to all water con- 
ditions. Glasti-Klad is a 
product of WEBEN’S con- 
stant research toward better 
products. 


Famous KopperTherm heater and the WEBEN Glasti-Klad hot water storage tank... 
combined at the factory with a specially designed pump system. On a steel base with 
skids ... actually provides a factory installation with only hook-up required on location. 


Also available “knocked down.” 


manufactured by WEBEN BOILER AND TANK CO., INC. 


a subsidiary of 


INDUSTRIES, INC. 


1616 ANSON ROAD «+ DALLAS 35, TEXAS «+ Fleetwood 7-6331 
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combination of two coins. Ed Heath w 





be at the booth. 
BOOTH 177 


HOYT MFG. CORP. 
Westport Il, with the "Loadtr featur 


be of principal concern to COIN 


“ _ 7 
Orerators at the exnibit ne compan 


ev 


® mz r = 
eas 
a w its line of drycleaning s 


reclaimers. At the 
be Elwin. Lavalette, Edmund Winter- 
bottom, Erik Johnson. 

BOOTHS 557-560 


HUEBSCH MFG. CO. 


Many models and sizes of laundry and 
drycleaning tumbler dryers will be shown 
by the company. Featured unit will be 
the popular 37 x 30-inch gas-heated 
a 


as | 


e®. 





laundry dryer. The unit has a built-in 
flush-mounted coin meter with signa 
ight, locks on the coin vault and other 
plus features. Attending the exhibit will 
be Joseph Huebsch, Jr., Monte Huebsch, 
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Monte Huebsch, Jr., L. Frank Wright, G. 
Robert Bernhardt, Louis Saunders, Fred 
Dersch, Gordon Brown, L. D. Bentley 
A. H. DeMoss, Bert Tomlinson, Lawrence 
Riesen. 

BOOTHS 369-372, 419-422 


INTERNATIONAL DRYER CORP. 


The company's third model dryer wil! be 
ntroduced at the exhibit. The unit, mea 
suring 75 inches high, 35!/> inches wide 
and 28!/> inches deep, is rated as 
30 pound machine, Jerry Perloff, Jame 
Joaquin, Roger Garrison will be at 
booths. 
BOOTHS 1023-1024 


IRONRITE, INC. 





featured by the company. The franct 


plan, which enables an perator to pur 
chase four ironers for his store, w b 
explained by Marc Van_ Buskirk 
James Hopkins. 

BOOTHS 580-582, 630-632 


KALEEN CHEMICAL CORP. 
The entire line of KAL laundering aid 


detergent, bleach, bluing, amn 

w be exhibited. A new innovati 

he KAL 10 cents box size. These boxe 

vith contents ifficient for one doubik 
2d r ngle-load wast ar 





to the company's five-cent pa 
displayed will be the 
KAL-VEND dispenser. Af 


this vender is available 
+, a wh prefer not to hana the 
from the wall. Louis Twersky, presid 
the firm, will be in attendance 


BOOTH 1027 
Visit COIN-OP Booth A-2 
KEEVER STARCH CO. 


The company's Keever Beach Div. will be 
displaying its line of detergents, chlorin 
bleach and water-soluble-packet bleac! 

products are trademarked, respe 
tively, Minisudz, Hycon and Lestare 
Keever is the sales agent for all con 
mercial Lestoil products. In attendance 
at the booths will be R. W. Allen. 
BOOTHS 325, 326 





KISCO BOILER & ENGINEERING 
A healthy sampling of the company's line 
‘Perfecto-Flow,' Auto- 
matic with Super-Flow'’ models, will be 
displayed. Single tank models range in 
capacity from 30 to 240 apm, double 
tank models from 60 to 480 apm. Show- 
ng the line will be A. B. Sct nger. 


BOOTHS 351, 352. 253 


softeners in 


LEVER BROTHERS CO. 


All in bulk, two-ounce vender pack- 
ettes tor tive cents, and two shapes of 
tour ounce |0 cent vender boxes will be 


teatured by the company. 
ance will be James Reilly, John Clarke, 
Eugene McCarthy, F RB 


BOOTH 976 


MARLYN CHEMICAL CO., INC. 


Lumar, a ready-to-use powdered fabric 
N be « bited by the co 
y roduct penetrates and or 








se, Donna L D 
SOOTH 43 
MARQUETTE CORP. 
WMI0C coin-meter washer will 
I by pany at the « 
t 3 avy duty tra 
tc and pump lif a } 
res a p np designed for 
commercia nstallat Manning ¢ 
bo hs b lan KA 3 3a 
Doughten, C W Pa 
waters. 


BOOTH UNKNOWN 


THE MAYTAG CO. 
he company's ful! line of coir 

will be on display. Dwight Stanfield. 
BOOTH | 


NATIONAL CLEANING EQUIP. CORP. 


A coffee bar refreshment center in only 
13 sq. in. of space will be shown by the 
company. The unit holds 180 cups of 
Nescafe, Maxwell House coffee, tea or 
hot chocolate. Fred Ratowsky, C. H. 
McCreary will attend the booth. 
BOOTH C.! 


COIN-OP 





New A.B.'T. Currency 
Changer Gives Your 
Customer A Pocketful 
of Coins 

In coin-operated equipment, 
change is the key to sales 

A.B.T. now supplies the ultimate 
in coin availability with its 
perfected and fully field-tested , 
dollar bill changer. It accepts a 
PETA TIME attire eee Tare, 
delivers change in coin 
combination you set. Bogus bills, 
foreign currency are automatically 
rejected. The cabinet design is 
sturdy, simple, and uncluttered 
to make the operation simple, 
and to inspire confidence in the 
user. The New A.B.T. Dollar 

Bill Changer is the perfect way 

to keep."‘selling.” 


QUICK CH 


FROM CURRENCY 10 COINS 


Insured Dependability 


Every ABT Bill Changer is leased 

with full protection of contents. An 

insurance policy, underwritten by 

a nationally known insurance 

company guarantees the money 

content of both the bill changer 

and combination bill & coin ne 
changer, and completely protects: : > ert MANUFACTURING CORPORATION 
operator from loss due to pilfering, é - > ky DIVISION OF AUTOMATIC CANTEEN COMPANY 
vandalism, etc. Poe second % OF AMERICA 


2500 NORTH MAIN ST. 
ROCKFORD, ILLINOIS 


Sales Offices: New York, Chicago, 
Los Angeles, Rockford, Illinois 


BILLCHANGER AVAILABLE TO VENDING MACHINE 
PERATORS THR 


ae] 
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NATIONAL COMBUSTION CO. 


NATCO tankless water heater: 


f eae lactr 4 for na and +r bh! a-tr 
a, ae ynec T na ana Tr ID'€ 





operation, wi 


pany's exhibit. 


be Paul Friedman, Angelo Liguori, Gera'd 


Friedman. 


BOOTHS 377-378 


NEWHOUSE SPECIALTY CO., INC. 


Of major interest to coin-op 





tending the convention will be the ‘Cou 

‘n Wrap" set. The item consist g 4 

funnel-shaped tubes and an unbreakable 
astic counter tray. It is quick and easy 


> operate. 


N 


p 
t 
BOOTHS 373-374 


NORGE SALES CORP. 


An eight-pound capacity coin-operated 
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owners at 


n+ 


At the | th w be E, J. 





will be in attendance, Also on hand w 
be Mrs. Jessie Cartwright, Gene Hut 
BOOTHS 264-266, 314-316 


NORTH AMERICAN MAESTRELLI 


» company's 30-pound drycleaner 








SRR TES * 
»d J. Mark 


V Tre 
BOOTHS 120-12 





Ww 


PELLERIN MILNOR CORP. 


ny wasner-extract 


Jisplay. A. W, Walsd 
DJOTHS 669-676 


PHILCO CORP. 


dix Double Load Wa 
dq a tc y 50-pound dryer k 
ars the company's booth. Th 
P-B ''Matched Set." C 
mercial Laundry Sales Mar. H. J. M 


che 


. De attendance. 


BOOTH C-2 


PROCTER & GAMBLE DISTRIBUTING 
Co. 


C J pa 

a de W c t t j 
C n. t tic 2 , T 

ner r +} n c n 

411 Orang yuNary supp At 
DoOOTNS Ww be T. J. Wrocklage U. 
Tuttle, C. J. Lame, G. B. Moersd 
J; GC. Torne iz F, Farr ir K, >, T 


W.H., | 


ROYC)T c 
BOOTHS 856-85 


SCHMIDT MFG. CO. 








SMALL EQUIPMENT SALES 


Econ-O-Wash 40-pound wast 


ractor w be heavily featured at the 


mn 


pany's booths. The new combination 
nit built by the American Laundry 
Machinery Co. Division of McGraw Edi- 
Co. The company claims that the 

i rid 





5 sd ¢ 
pietely c a aSy 11a 
Per attendan clude J. A 
C 2 U W H 2 W 
Strohm. 

BOOTHS 56, 201-206 





k Cc 1isp t Tay 
a 
DETERGENT 
beach 
“Ke A 
- x ‘a 
z i 
S k T r t 
nd K 
} S } J Fred Van D 
Ina 1 
ntire S 


VISIT COIN-OP MAGAZINE'S 
MESSAGE CENTER 
BOOTH A-2 ’ 


SPEED QUEEN 


ie 
t apead t 1 t 
r 4 t \ A203 
( yuT 
are 
+ r >} 
and a cycle. Attend 
c W A \\ 


tractors will be one feature of the con WATER REFINING CO. 
esieiad ta aeil asia : Mn otek ae 
pany's ex . me will b e cabine TI oak 
y S Sete 0 ee The company's MASOOHF unit will be the 
model, others will be panel models. The sank ; . ; 
ad org 4 principal piece of equipment displayed 
rT née a Tu t nie tee 1D n “1. . . ° 
ex- : . A ; ir 9 - at the exhibit. The unit is an automatic 
e cylinder. tte 1a. the s00ths w e i ii . : . 
the i “a ae oa m multipie-bed, commercial water condi- 
ition 





3/16-inct tee ING availad n nale H. K. Walter. Ed Bush L. L. Purdy, J. C. 
e a! ple n will be ¢ Bardello, O. H. Castle. +: 
ayed. Ihe coin-changers have a quad BOOTHS 851-853, 901-903 





oner. C. H. Johnson will be in attend- 
ance. 


ded and serviced from the front. At UNIMAC CO. SOUTTt tre 


m The Unimac 500 Washer Rinse-Extractor WEBEN INDUSTRIES, INC. 


, combinaticn desianed especia y tor - K : 
; ; ; . ] relat: nerm hot water rem 
ih coin-op use will be the primary teaturs e ’ . 
W f the company’s. booths. The compen ncludes as standard equipment, a Glast 
e companys Db . e company ey uw kc 2 
~\+ te +a rn] we ad 
eee: ae Ble nally. 1S witht Klad lined hot water ank, will be fea 
f tured. The Glasti-Klad feature is almost 


rinse-extraction cycle is the worlds tast : ; , ap 
mpervious to all corrosive elements. On 


hand will be Jim Stalcup, Jim Plumlee 
Ray Patterson, Tom Towry, Peyton Simp 
yn, Chuck Bevier. 


BOOTHS 230-232 





WHIRLPOOL CORP. 
The company's coin-operated dry 
nit will be the feature of the exhibit. 


1e unit, which holds eight pounds of 


oO 





aie VEND-RITE MFG. DIV. 


i , 
Plastic laundry bag dispenser w be 


nain item on disp by the company. 





ry 
The unit, called "Slimline’’, measures 


clothes and takes an average of 50 
minutes per cycle, has recently entered 


eight-inches wide by nine inches deep 


the second phase of intense testing. 
Some 30 to 40 company representatives 
be present at the booths 


BOOTHS C4-C9 oa 


THE ZEOLUX CORP. 


ng-Temco Electronics, Inc., has ac- 


3 
quired’ the manufacturing rights as we 
as the tools, dies and production equip- 
nent from Forzeo Mfg. Co. for the auto- 
matic, coin-op 20-pound washer, model 
FZ-4. The Zeolux Corp. is the exclusive 
national distributor for the double 


oader, under its own trademark, Laun- 


ee 


derama. Showing this unit will be Sam 





and Tony Zeoli, Dorothy Barrow and al 





the Lounderame’s distributors and 
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"|, PROVEN COIN-OP PROFIT,BUILDERS 
IN THESE 4 WAYS: 


NEW BUILT-IN CUSTOMER APPEAL — As 
easy and safe to operate as any domestic machine. 
New washing efficiency for giant loads like 9’ x 
12’ shag rugs or up to five conventional machine 
loads at once. 


NEW LOWER COST AND GREATER VALUE 

Prices slashed up to $435 per unit. Rugged 
commercial construction gives assurance of 
trouble-free operation. 


NEW CHOICE —CABINET OR PANEL 
MODELS — Either “Big Boy” model meets the 
flush wall installation requirements in less space 
without any special foundation. 


NEW DROP-COIN OPERATOR — SHORTER 
CYCLE — No coin slide problems with exclusive 
drop-coin design with bent coin return. Com- 
pletely automatic 25-minute wash, rinse, extract 
and shakeout cycle requires less water and power. 
New automatic control adjusts water levels for 
washing and rinsing. 





The new “Big Boy” has proved its profit-building 
capability in field tests the last 2 years. Be the 
first to get full details on the new “Big Boy.” 


Send this coupon now. wee(v 


*Trademark 


TROY LAUNDRY MACHINERY, Dept. CO-161 

Division of American Machine and Metals, Inc. 

EAST MOLINE, ILLINOIS 

Please send me details on the new. coin-operated LAUN- 
DRITE “Big Boy.” 


FIRM 


ADDRESS 


CITY & ZONE 


ATTENTION MR 
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Many customers must bring the kids . . . 





“HAND IRONING 


DONE HERE 


IATA 
ATTENDANT 


. an attendant is on hand to iron... 


. or to help mother with the children. 





Attendant raises store volume 


Brooks brothers put a housewife on 
their store’s payroll and found a 
way to end vandalism, keep store clean 


Sia and Leon Brooks, brothers 
who are wholehearted believers 
in the future of the coin-op, be- 
lieve with equal vigor that an 
attended plant has many advan- 
tages over one that’s completely 
unattended. That’s why, . when 
they opened a new store in their 
native Denver, Colorado, they 
created an arrangement to pro- 
vide full-time supervision at very 
low cost. 

“An attended store, first of all, 
can be kept constantly clean,” 
points out Leon Brooks, “while 
an unattended one is bound to 
become untidy between periodic 
cleanings. Then, in the attended 
store, there’s not much chance of 
vandalism, and there’s no chance 
of frightening away women who 
are reluctant to use any item of 
equipment without personal in- 
struction.” 

To gain the supervision they 
preferred in the new Washing 
Well, the brothers hit upon an 
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ingenious plan. They found a 
neighborhood housewife who was 
in the business of custom hand 
ironing. According to their ar- 
rangement, she was put on the 
payroll to supervise the coin-op 
for nine hours a day. 

In addition to her modest sal- 
ary, she was permitted to adver- 
tise her custom ironing services 
in the store, and to do this work 
either on the premises or in her 
home, as she chose. 

Her salary amounts to a little 
less than twice the cost of a cus- 
todian service to clean the opera- 
tion once a day. Along with her 
custom ironing work, the atten- 
dant receives a small income 
from folding the laundered gar- 
ments of customers who want to 
drop off the family wash and pick 
it up again after shopping, keep- 
ing a dental appointment, etc. 
While this represents only a small 
charge to the customer, it makes 
her work at the coin-op even 





more profitable for the super- 
visor. 

In return, the Brooks Brothers 
can offer full-time assistants for 
customers who don’t understand 
a particular phase of washer or 
dryer operation, a continuous 
cleaning program which produces 
as attractive a store as possible, 
quick notification whenever a 
machine needs maintenance, etc. 
On hand through the nine-hour 
period, the supervisor also keeps 
lavatories tidy, prevents malicious 
mischief and boisterousness on 
the part of small children, and, 
of course, keeps an eye on the 
coin changers. 

“Among other things, it is 
pleasant for a customer who 
comes in alone during the slow 
periods of the day to have some- 
one to talk to, or to help her 
control her small children,” the 
owners indicate. 

Proof that the supervisor sys- 
tem “makes sense” is found in the 


COIN-OP 


YOUR CUSTOMERS HAVE BEEN 
PRE-SOLD ON Qf Because alf 


Peed ADVERTISED NATIONALLY 
FOR OVER 10 YEARS. 








is the first low sudsing product 
all to be advertised and sold nationally 
is the first national brand sold 
all to self service laundries 


all is the only nationally advertised brand 
sold to self service laundries in: 











VENDOR VENDOR 
PACKETTES BOXES 





_ LEVER BROTHERS COMPANY 
INDUSTRIAL DIVISION 
390 PARK AVE., NEW YORK 22, N. Y. 


PLEASE SEND INFORMATION ON 


| 

| 

| 

| 

[ BULK ALL [] ALL BOXES | 
[] ALL PACKETTES 
| 

| 

| 

| 

| 
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ANOTHER FINE PRODUCT OF LEVER BROTHERS COMPANY 


BOOTH 976, N.I.D. EXHIBIT, PHILADELPHIA 
CIRCLE NO. 26 ON POST CARD 
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the Pioneer 
, of an Industry 


= One of the most critical needs of the Coin-Op industry 
at its inception was that of a coin meter that worked! 
The very success or failure of this industry was based to a 
large degree upon the performance of rugged, easy to 
install meters. These coin meters had to be designed 
to endure a day by day beating. 


Greenwald supplied these meters. Greenwald alone > 
pioneered their design and mass production. Greenwald is 
today, the world’s foremost manufacturer of coin meters 
‘ for laundry equipment. The lessons learned and experience 1 
XK gained throughout these years have been designed 


into every Greenwald product. The Greenwald VISIT US AT THE 


meter, although imitated and copied N.1.D. SHOW 


can be produced and serviced by ~ ae é IN PHILADELPHIA oy 
Greenwald alone...that’s why most major — . * FEB. 1ST THRU FEB. 5TH ze ” 


BOOTHS 
#259 AND #260 


manufacturers use Greenwald. 


ge 
hae 


H. GREENWALD CO. 


1340 Metropolitan Ave. 
Brooklyn, N.Y. 


Largest manufacturers 
of coin meters for 


laundry equipment. 
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Full time attendant is a sure way to keep the Washing Well clean say Brooks brothers. 


THe 
Washing Well 
COIN OPERATED 

Self Service 


The Denver coin-op has plenty of parking spaces for its customers. 


These women can relax while the attendant hand irons their freshly-laundered clothes. 


JANUARY, 1961 








fact that the new Washing Well, 
opened a year ago, has shown a 
much higher average of customers 
per day than most coin-ops of 
similar size. The average number 
of customers through February 
and early March ranged from 40 
to 50 on weekdays, and from 75 
to 85 on weekends. 

No small factor in winning 
heavy customer attention in a 
short time are the attractive facili- 
ties of the coin-op. The exterior 
affords parking space for 30 cars. 
The interior decor offers several 
shades of blue to contrast with 
the 20 white washers; all 10 dry- 
ers are finished in egg-shell blue 
to match the walls. Other advan- 
tages include separate lavatories 
for men and women, comfortable 
benches, controlled temperature, 
etc. 

“The supervisor is really our 
insurance to protect the appear- 
ance of the coin-op,” say the 
owners. “With her on duty, noth- 
ing has a chance to get dirty, even 
when there are large numbers of 
customers on hand at one time. 


Attendant makes change 


“In addition, she’s there to 
greet each customer, make change 
when the customer has brought 
only bills rather than coins, and 
in general, keeps things moving 
along smoothly. As a matter of 
fact, we find that the extra cost 
of her salary was more than off- 
set by the added volume her 
presence created during the very 
first month. 

“Right now, she’s helping to 
balance the load between the 
morning, afternoon and evening 
hours by pointing out to custo- 
mers that she’s available only 
during the daytime hours. This 
counts heavily with women who 
want to leave their wash and go 
shopping. It also builds confi- 
dence in the few women who are 
hesitant about using machinery 
without some kind of personal 
direction. 

“These are a few of the reasons 
we think that next to the coin-op 
itself, the supervisor represents 
the best investment we've ever 
made.” O 
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_Gunitramer BETS 
ALL COMPETITION! 


This outstanding 20-lb. multi-loader 
earns maximum revenue per square foot 
because it handles more than twice as 
much clothes as the average coin- 
operated washer. Innumerable case 
histories prove that only ten 
Launderamas can do more than twice 
the work of twenty 9-Ib. washers. 





Operator 
Satisfaction 


The superiority of the Launderama was quickly 
recognized by established operators. These men, \ 
who thoroughly know the requirements of the 
coin-op laundry field, used 60°%o:of the first 1000 \ 
Launderamas produced to replace the usual 
“‘domestic’’ type machines in some of the 
nation’s busiest locations. Furthermore, oper- 
ators can charge as low as 256 per machine-load 
and still earn a greater net profit. Launderama 
is also available for operation with dial control 
or Temco-Matic Central Control System. 


MUL UV) 
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Lunderame OFFERS oun 
INVESTMENT SECURITY! | Ef 


Every engineering detail of the | 
Launderama’s extra-sturdy industrial- {| Th 
type construction is based on years of | 
experience and testing. This unrivaled 
multi-loader has been designed to meet | 








wa 
the rugged 24-hour-a-day demands of the 
the most active locations . . . giving cor 
perpetual peak performance at minimum} ear 


operating costs at all times. 






Serviceman 
Satisfaction 





The Launderama is tremendously | 
popular with servicemen because it 
can be serviced so easily and 
quickly without pulling away from the bulkhead. 
The revolutionary ‘‘Monitor Top,’’ which con- 
tains the drive motor, timer, water 
level control, drain valve, spin sole- 
noid, water fill valve and all 
switches, is located at the top of 
the machine thus eliminating any 
stooping, squatting or twisting when 
servicing. 








Sin YELL 


IS REALISTICALLY PRICED 
AS LOW AS 












= INCREASES 
| | EARNING POTENTIAL! 


‘ial- { The Launderama requires 50% less 

: of maintenance and uses 30% less utilities 
aled than most home “commercial” type 

) meet} washers, This tremendous saving plus 

: of the Launderama’s huge capacity in a 

g compact cabinet design increases the 


imum} earning potential of a location by 
as much as 85%. 






Customer 
Satisfaction 
















The Launderama is now manufactured by Temco Indus- 
trial, a division of Ling-Temco Electronics, Inc.—inter- 
nationally known for its research, development and 
manufacturing of missiles, space vehicles, aircraft and. ° 
electronic devices as well as commercial products. 
Production is being accelerated sufficiently to ship 






Customers praise Launderamas for the excellent 
job they do. Clothes are brighter and cleaner 
due to Launderama’s exclusive ‘‘agi-tumble”’ 


pad. . j i 

a washing action—the most thorough and safest all back orders and keep pace with the tremendous 
>on- ; washing process ever developed. And the current demand. 

ater Launderama’s 430 r.p.m. spin speed produces 

ole- the lowest water retention of any multi-loader 

all in the industry. 

» of 






‘ak ; ve | aa aay Manufactured by ae ap ap STRIAL 
ae BAe ee IO o 
BOOTH No. A1 






Exclusively for 


EOLUX CORP. 


261 Madison Avenue, New York 16, New York 


*A division of Ling-Temco Electronics, Inc. 
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A.|.L. Coin-Op “A Second Report” 


In August of 1959 the Amer- 
ican Institute of Laundering 
opened an experimental coin-op. 
The purpose of the store was to 
make readily available to A.I.L. 
a coin-op in which the latest 
innovations in the industry might 
be tested. The A.I.L. published, 
in bulletin +533, released Janu- 








ary, 1960, its first report on the 
store. Now in bulletin +540-2 
they again report on the coin-op’s 
progress. The bulletin was pre- 
pared by Dan Christenson of the 
Production-Engineering Dept. of 
the A.I.L. Below are reprinted 
some sections of his report. 





YOU GET 
MORE 


HOT 


WATER 
FROM 
AN ACE 





Heats water 9 times faster - Builds big reserve supply » Keeps costs 


down + Send for brochure describing patented radiation feature 


ACE TANK AND HEATER CO. 


10847 SO. PAINTER AVE., SANTA FE SPRINGS, CALIFORNIA 


CIRCLE NO. 3 POST CARD 


“Since January, 1960, several 
minor changes have been made in 
the store. Some additional equip- 
ment has been added and some 
existing equipment replaced. 
COIN-CHANGER: As an addition 
to the unit already installed, 
another coin-changer was_ in- 
stalled. This increased capacity 
from $164 to $404, thereby 
allowing the changers to be filled 
only on Monday and Friday. 
TUMBLER: One additional tum- 
bler was added, bringing the total 
to nine. This was done to in- 
crease capacity and prepare for 
additional washing equipment. 
EXTRACTORS: A 25-pound ex- 
tractor was installed. It has met 
with very good customer accept- 
tance. The following are the 
weekly average sales figures per 
month for this machine: 


June $5.02 
July 5.92 
August a 
September 10.82 
October 13.20 


The extractor has caused no 
significant change in dryer sales. 
COUPON DISPENSER: A dispenser 
is installed on the extractor. For 
every dime spent in extracting, 
the customer receives a coupon 
entitling her to a 25-cent dis- 
count on any laundry bundle sent 
to the American Institute Laun- 
dry. As of Nov. 1, only nine of 
these tabs have been turned in. 
DETERGENT: A_ wall-mounted 
machine has been installed. This 
was done to determine if a sur- 
vey in the store, indicating the 
most popular brand of detergent 
used in the area, would also indi- 
cate the brand to sell in the area. 
The results would indicate that it 
is of much value to determine, in 
your own area, the most popular 
brand of detergent. 





For the full report on _ the 
A.I.L.’s_ progress to date, the 
COIN-OPerator is advised to write 
to the American Institute of 
Laundering, Joliet, Illinois, and 
request Service Bulletin +540-2, 
November, 1960. © 
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- THE QUESTION: 


What’s ECON-O-WASH going to do about the latest development in the coin-op industry ? 


no 


- THE RUMORS 


lis- 
ent 
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‘his 
ur- 
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t it 


“Nothing!” “Looking into it!’ “They'll be in it big!” 


Kk} FACTS 


lar See for yourself the exciting new ECON-O-WASH profit 
opportunity in the Small Equipment Sales exhibit at the NID Show, 
the February 2, Booths 151 to 156, 201 to 206. (Want some hints? 


the / New design Econo-20, beautiful new Econo-20, profitable Rug Wash 
‘ite 
of 


ind 





Center, Personal Care Center, exciting new Service Bar, plus IT ! 
12 booths of ECON-O-WASH money-making ideas for ’61.) 
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Pilot coin-op features 
new innovations that 
determine what oper- 
ator Hugh Weed will 
incorporate in other 


stores 


Store tests customer reaction 


WwW 

I say that everyone, regardless 
of age, likes to be pleasantly sur- 
prised” says Colorado COIN-oP- 
erator Hugh Weed, whose four 
stores surround resort Colorado 
Springs to the North, South, 
East and West. 

Weed’s “pilot” store is the in- 
stallation in the Northern suburb 





This automatic ironer is free and is just 
one of the surprises Weed's customers 
can find in his Colorado Springs coin-op. 


of Colorado Springs. This is the 
coin-op in which he has inau- 
gurated an upgrading program in 
which he continually “surprises” 
his coin-op’s customers with new 
equipment and services. Custo- 
mer acceptance of the new inno- 
vations determine what changes 
Weed will make in his three 
other coin-ops. 
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Basic equipment in the pilot 
store consists of 20 10-pound 
washers and eight 50-pound dry- 
ers. However, that is the point of 
departure. From that point on 
the equipment roster takes a 
unique turn. One of the offerings 
is a free automatic ironer put in 
operation through a_ hand-set 
timer which assures that no one 
can go away and leave the unit 
running for more than half an 
hour. Another trial installation is 
the completely — self-contained 
starch sink, which has proved 
indispensable to the wives of 
service men in heavily military 
Colorado Springs. These women 
starch uniform shirts and trous- 
ers all year long. Military per- 
sonnel prefer exceptionally large 
amounts of starch be used. The 
handy starch sink also provides 
an ideal facility for tinting and 
dyeing, which, otherwise, would 
most likely be done in the wash- 
ers themselves, although Weed 
has ruled against it in signs 
posted on the coin-op’s walls. 

Four vending machines dis- 
pense hot drinks and soup, cold 
carbonated beverages, candy 
bars, confections, crackers and 
cigarettes. Although they don’t 
fall strictly into the category of 
equipment, Weed’s trial coin-op 
features a large and comfortable 


babies’ play-pen, and _ neatly 
tiled, immaculate, individual 
men’s and ladies’ rest rooms. 
Large hard-surfaced work-tables 
eliminate splinters and snagging 
of clothing. 

The store itself is finished 
throughout in soft, blue pastel, 
and has an asphalt tile floor and 
plenty of comfortable, steel lawn 
chairs. A large stock of up-to- 
date magazines completes the 
inviting interior. The coin-op has 
become a solid favorite with 
local residents throughout the 
entire North end of town. 


Test equipment installed 


All of the equipment mentioned 
above, beyond the basic equip- 
ment common to all coin-ops, 
was installed on a strictly test 
basis. Where audience reaction 
indicates, Weed institutes a simi- 
lar service or piece of equipment 
in one or all of his other stores. 
As a barometer of public opin- 
ion he goes by the results ob- 
tained from the suggestion cards 
which are available to customers, 
in handy dispensing brackets, 
throughout the building. 

One of the more cautious pur- 
chases Weed made was _ the 
$2,000, 25-pound washer-extrac- 
tor he recently installed in the 
North-end coin-op. The unit op- 
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“After more than 100,000 loads... 


Maytag dependability keeps my monthly 


233 


ah " 





Mr. Emil Klingler, shown here in his 2-year-old coin-operated laundry, relates that his net profit 
is considerably greater because he has no high maintenance costs with his 24 Maytag Washers. 


= = iti === =a 


Mr. Emil Klingler, owner of “Suds-O-Mat” coin-operated 
laundry, has good reason to be sold on Maytag Automatics. 
No service problems, no unproductive and profit-killing 
downtime. 

“After two years and more than 100,000 loads,” says 
Mr. Klingler, “my average monthly maintenance on 24 
Maytag Washers amounts to only 83¢ a unit.” 

Mr. Klingler continues, “Charging just 20¢ a load, my 
average gross on washers alone is $7,500 a year. And when 
you figure dryers, soap, and soda pop, my gross adds up 
to more than double that amount.” 


YOUR CUSTOMERS KNOW 












EQUIPMENT 








VISIT OUR BOOTH NO. 1 AT N.1I.D. CONVENTION 


NOW YOU CAN GET MAYTAG’S 
PROFITABLE NEW INVESTMENT PACKAGE 


Mr. Klingler’s “Suds-O-Mat” is an example of a laundry using 
Maytag equipment. If you act now, you too may get Maytag’s invest- 
ment package including all the help you need on‘store layout and de- 
sign, signs, newspaper ads, radio spots, handbills—everything you need 
to make your coin-operated laundry a profitable success. Or, if you 
now own a coin-operated laundry and your present equipment needs 
replacing because of high maintenance costs, Maytag can help you 
here too. Just clip and send the coupon below to get more information. 





i i 
1 The Maytag Company, Newton, lowa, Dept. CO-1 : 
; Gentlemen: Please rush full information on the ; 
i new Maytag coin-operated Laundry Plan. 4 

‘ : 1 
; | | am interested in replacing my present equipment 4 
. with dependable Maytag Washers. : 
i 1 
i NAME a 
' ' 
4 Pi cccecistitssinsiictlianis * 
i i 
6ty ZONE STATE ; 
: s 
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maintenance costs down to only 83¢ per unit” 


says Emil Klingler of Geneseo, Ill. 
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FURNISH YOUR OWN STARCH 





erates on two quarters per 24- 
minute load, as opposed to the 
20-cent washing charge and 15 
cent dryer charge in his 10-pound 
units. The 25-pound unit is cap- 
able of washing and extracting 
water from such heavy items as 
rugs, bedspreads, blankets, and 
such sporting-goods items as 
tents, sleeping bags, heavy pil- 
lows, etc. 


Thorough test given 


“This was a big investment,” 
Weed explains, “and I wanted to 
give it a thorough test in the trial 
store before I installed similar 
units in my other coin-ops.” In 
this case, instead of relying on 
his customer approval cards, 
Weed distributed 15,000 flyers 
throughout all of North Colorado 
Springs, inviting housewives to 
bring in rugs, mats and other 
heavy items for a free demonstra- 
tion. The offer was good for six 
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The Colorado Springs location serves as 
the "pilot plant." It is in a town having 
many servicemen and their families. 


A starch sink (left) is a feature found 
helpful to the wives of servicemen, who 
use much starch. In addition, the unit 
provides an ideal facility for tinting. 


A playpen has proven to be a great help 
to mothers using the test coin-op store. 


months following the unit’s instal- 
lation. Since the coin-op was 
picking up the tab, housewives 
brought in normally neglected 
cotton rugs, bedspreads, blan- 
kets, etc. in droves. Results have 
been very successful and Weed 
intends to install the unit in the 
other coin-ops in the near future. 

At the same time he installed 
the free automatic ironer in the 
North-end store, Weed installed 
a “revenue” model in the South- 
end store. Here was an ideal op- 
portunity for simultaneous test- 
ing. Which would be better for 
business—to charge for ironing 
or to simply offer it free as an 
accommodation to customers? 
After only a few week’s time 
Weed determined that the gratis 
automatic ironer paid greater divi- 
dends in good-will and additional 
traffic than did the revenue 
model. Weed explains, that since 
the unit is different from the hand 











irons housewives are used to op- 
erating, they tend to resent learn- 
ing at their own expense. All 
automatic ironers that will be 
installed in Weed’s coin-ops in 
the future will operate without 
cost to the customers. 


Excellent effect 


The effect of the continuous 
upgrading program on_ house- 
wives who already appreciate the 
basic convenience of a coin-oper- 
ated, 24-hour-a-day laundry has 
been excellent. With each addi- 
tion in service or equipment, 
Weed notices a small but definite 
increase in dollar volume. The 
cumulative effect has been to 
make the North-end store a re- 
sounding success. By using this 
location as a proving ground, 
Weed has been able to transfer 
all of its success to his three 
other coin-ops—without any of 
the failures. O 
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General Electric 


Filter-Flo’ Washers now 


take a 12-lb. load! 





20% more capacity than ever before in the 


new 1961 General Electric Filter-Flo Washer 
—a whopping 12-pound load, and every 
single piece gets piece-by-piece washing ac- 
tion—comes out truly clean. That’s a plus 
for your customers—and plus profits for 
you. What’s more, the new line of Washers 
provide: 

BETTER WASHABILITY. New-type Acti- 
vator” driven by a more powerful motor 
gives clothes constant turn-over—and that 
gets the giant 12-pounds deep-down clean. 
MINIMUM VIBRATION. Machines need 
not be bolted to the floor. Due to a new sus- 
pension system, machines stay put even at 
high speed with an unbalanced load. 
DEPENDABILITY. Thoroughly tested with 
more than 1,000,000 wash cycles in General 
Electric laboratories, actual home use, and 
in coin-operated laundries. 

General Electric Filter-Flo Washers are 
available in white and colors, and come 
with 20-minute or 30-minute wash cycles, 
with and without coin meters. Matching 
High-Speed dryers also available. 

For complete information on General 
Electric Washers for coin operated laun- 


dries, send coupon at right. 
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_ MORE WASH CAPACITY: MORE HAPPY CUSTOMERS 





MODEL WC-474V 


=] 





To: General Electric Company 
Home Laundry Department 
Appliance Park—Bldg. 1, Room 207 
Louisville 1, Kentucky 









Please send complete information on using General 
Electric Filter-Flo Washers in a coin-operated laundry. 
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Progress ls Our Most Important Product 


GENERAL @@ ELECTRIC 
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Attention—Coin-Operated Laundry Equipment 
Distributors and Supply Dealers! ! 





—~ 


William F. Shepherd, Inc., 1747 Central Avenue, Cincinnati 14, Ohio (manufac- 
turers of QUALITY VENDORS since 1948) SAYS: 


e HERE IS REAL PROFIT MAKING NEWS! 
You Can INCREASE YOUR PROFIT trom 
Vending Machine Sales in 1961 by Dealing 
DIRECT WITH THE MANUFACTURER. 








You may now make direct factory connections for vendors to dispense |0c 
boxes of most NATIONALLY KNOWN BRANDS, such as—ALL, DASH, 
BEADS-O-BLEACH, STA-FLO STARCH and many others. 


Our machines for 5c boxes and 5c bags will be available soon. 








You are not forced to buy certain brands of merchandise in order to pur- 
chase our vendors. 






We are not new in the vending machines. 





We believe we have the finest machine of its type on the market today. 


















e MANUFACTURING VENDING MACHINES IS OUR ONLY BUSINESS. 


We have no SIDELINE OPERATION, consequently, our efforts are devoted 
100°/, toward building better vendors at a reasonable price. 
Our vendors are guaranteed to be satisfactory. 


e DEAL DIRECT WITH US AND PUT THE DIFFERENCE IN YOUR POCKET. 
Our sales organization is being expanded to cover EVERY STATE. 


e APPLICATIONS OF QUALIFIED DISTRIBUTORS ARE NOW BEING ACCEPTED. 


Don't Delay—Fill Out Coupon and Mail Today. 
Hope to see you at the NID-A.I.L. Convention 


William F. Shepherd, Inc. 
P. O. Box 176, Annex Station 
Cincinnati 14, Ohio 


Please rush details of distributorship: 

TS eee ere Te ee NE hb Kings ade ose san newe BO op ndeee ce State ... 
PND 6 os oie wien iis dor ewenes Telephone .......... 

POTS GORGE oss ccc cdvesvccsscvecenees 


Number of salesmen ....... Years in business ........ 
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“My BURKAY water heating system is 
12 YEARS OLD and operates like new’ 


Robert Mitsueda, Chicago Laundry Owner 





BURKAY gas-fired commercial water heating system 
has always supplied plenty of hot water 


“My wife and I are too busy taking 
care of customers to worry about our 
hot water supply,’’ says Robert 
Mitsueda, owner of a 28-machine, 
Chicago laundry store. 

“That's why I’m so satisfied with 
my Burkay water heating system. 
It’s 12 years old and operates like 
new. I’ve always had plenty of hot 
water, never spent a cent on repairs, 
and never had any complaints about 
rust spots on clothes.” 

Why spend time and money 
nursing an undersized or inefficient 
water heater, when you can enjoy 


‘UN reed 


1 better way 


AO Smith 


| a 





PERMAGLAS DIVISION 
KANKAKEE, ILLINOIS * NEWARK, CALIFORWIA 


2 © Suite (eTeeweTIONeL S 6. mMILWwOUREeE 1 wis 


JANUARY, 1961 


years of dependable, trouble-free 
service with a Burkay commercial 
water heating system? A Burkay 
system automatically controls wa- 
ter temperature to prevent cus- 
tomer complaints and wasteful 
overheating. It requires no oper- 
ator, no special attention, little or 
no maintenance. 

These are just a few of the many 
reasons it will pay you to investi- 
gate Burkay gas-fired commercial 
water heating systems. Get the 
full story by returning the cou- 
pon below. 


4 





A. O. SMITH CORPORATION 
Permaglas Division, Dept. CO-161 
Kankakee, Illinois 





BURKAY TWO-UNIT SYSTEM for laundry 
stores assures plenty of hot water—night 
and day. If one heater requires service, it 
may be shut off while the other continues 
to operate. 





Please send me information on Burkay commercial water heaters and 
water heating systems for laundries. 


Laundry 
Address 
City 


| 
| 
| 
(H) | 


Zone. ____ State 
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Rubin Braun, Technical Editor 


WASHER DIAGNOSIS CHART 
PART VI: Leaks 





COMPLAINT PROBABLE CAUSE REMEDY 














water | vater not pumpin it 1. check pumre peration (chart part V 
plashing 2. tub of balance 2. reset legs, springs or dampers, et 
out 3. water leve et too high 3. 1 t ster ve itct 

4. erload of clothe 4.1 x ( hing 
5. 3p chute not fully closed 5. reset door to close properly 
eak thr 6. door gasket 6. reset or repla yasket 
front load Joor e or sprung I t door bolts or | 
door 8. door not closed properly 8 proper lat ng p 
eak thru tube top 9. tub top gasket off or wor 9. reset ce gasket 

eak thru 10. hose connection r clame é ). tighter 
water a. } e washer worn il. repla r 
drain hose 12. hose rubber or metal worn 2. replace 

taucet or 13. packing nut 3. tight r rer K 
plumbing leak 14. ; breaker c yed | 4 ror 
ak thr 5. | nnection thread } B. 4 jn t 30s or ret 

KIN 1é } body detect 16 f } 
Valve ! r e ciamps tianter 
18. aasket ' ' 18. tight k 
ak in 19. spout it of place r brok 9.4 t or replac f t 
tub ft 20 trainer aske clogged i / tT ‘1 rrepila T 
area ? | tube br ker r Sé ? | + ht rrec tut 
eak thru 22. pump cover 22. tight 
pump 23. aasket worr r set wrona 23. reset aasket or rer 
24 ket urtace # pumer r jed 24. ¢j 4 repla r 
5. pump body detective 25. repla t { 
26 } r bearings worn 26. repla part 
2 I clamp e or rr 2 tTignt repia 1M f 
eak thru 28. gasket worn or set wrong 28. reset or replace gasket 
drain trap 29. trap clogged or worn 29. clean or replace trap 
30. cover é r set na 30. tiahte ry } 
water near 3 | jrain Nose not ecure r co noir 4] + ++ + r 
“* tet 
piumbing arain - 

eak at water 32. contr tubs sé r worr a te pla tuk 

level contr 33. hole in water level chamber 33. repa r replace chamt 


eak thru 34. boot or seals worn 34. replace worn part 


tub or 35. boot clamp SE r broker 35. tighten or replace clamp 
center shatt 36. hole worn in tub 36. try to patch or replace tuk 
37. rivet or bolt sprung 37. replace rivet with bolt. tiahter 
transm n 38 als worn 38. repla } 
eaks water 39. bolts loose or broken 9. tighter r replace ¢t T 
or 40. casket worn 40. replace asket 
41. drain plug or vent tube | é 41. tighten with pipe compound 
ther 42. exc ibe in moving part 42. remove, and avoid exce ibe 
il leaks 43. oil seals or bearings worn 43. replace worn part 





52 COIN-OP 





wt at oS 


kc 


Ji 





Customer waiting time can pay off double for you— 


IN THE WASHER...IN THE SNACK CENTER! 





Waiting customers are restless customers. They 
get hungry. Why let them go down the street for 
coffee and a snack? Why let them spend their 
money elsewhere when you can have a “Take-a- 
Break” Snack Center handy with hot coffee, cocoa, 
soup, candy, crackers, and cookies. All the most 
popular national brands in one vender that takes 
no more space than an ordinary cigarette machine. 

A Snack Center not only makes your present 
customers happier, but attracts new customers, 
more customers — and helps keep them. Women 
appreciate the thoughtfulness of your providing a 
Snack Center within reach. Jt makes your laundry 
the one they'll want to return to again and again. 

Is it profitable? Take a look at the figures: each 
loading of the Snack Center grosses $11.00 profit. 
That’s $11.00 extra profit with no extra effort. 
Money you'll be pocketing often, because you’ll be 
loading it often. 


iE: Ex 5c EX 


Miracle Automatic Sales Division, Lehigh, Inc., Easton, Pa. 


Install a Snack Center soon. Pay your rent, buy 
a new car, expand your business, you name it — 
just with the income from the three square feet 
of floor space it takes. 


MAIL NOW FOR COMPLETE DETAILS! 


— ee ee ee ee ee ee ee ee 
MIRACLE AUTOMATIC SALES DIVISION 
Lehigh, Inc., Easton, Pa. 


[] Show me how fast and easy it is to make $11.00 every 
loading by owning my own “Take-a-Break” Snack Center. 


[] Have your nearest representative get in touch with me. 
My telephone number is 
You can always reach me at this number between 





(hours) 


Name 


Company. 
i ee 
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THE ORIGINAL 


COIN OPERATED 
DRY CLEANING | 


eee al 
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z 


Hailed by the nation’s press! 
Creates NEW traffic and added 
profit for any existing coin 
operated washer operation! 


Get full information NOW. 


KOLO Te 
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Main Office, Little Rock, Ark. 


P. O. Box 3272 


TESTED AND PROVED IN THE 
FIELD FOR OVER A YEAR! 


SCSSSSSSSSSSSSSSSSSSHSSSSSSSSESSSSEHSSSSSSSESSEHSSESSESESE 


NOT a CONVERTED WASHER... 


BUT A HEAVY DUTY MACHINE. 


BUILT For pry CLEANING 


HERE IS A QUALITY 


MACHINE,BUILT FOR RUGGED 
ENDURANCE,WITH LESS 


MAINTENANCE THAN ANY OTHER 


MACHINE 


BE AMONG THE FIRST to cash in on the money- 


making possibilities of this revolutionary machine. 


IN LESS THAN 40 MINUTES this machine does 
it all— washing, rinsing, extracting, drying and 
deodorizing—all done automatically . . . two units 
in one... doubles your capacity. 


SAFELY CLEANS even the finest garments in a 
synthetic solvent kept pure by our patented filtration 
process. 


@eeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeseeeeeeeeeseeeeeeeese 


Branch Office—Dallas, Texas 
3541 Colgate Street 
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“here’s why more 
Coin-Op Owners 
choose Bruner 
water softeners 


than any other brand” 


by T. W. Bruner, President, Bruner Corporation 


SOME FOLKS MIGHT THINK 
WE’RE BRAGGING .. . but facts 
speak for themselves. 

Bruner water softeners represent 
all the skill and know-how gained 
through 15 years of field experience 
and service to laundries and coin- 
ops. Every unit is specifically de- 
signed for coin-op stores since we 
realize the special needs involved in this type of usage. 

Proof of the superiority of Bruner performance is evi- 
denced by the fact that a growing 
list of major coin-op distributors 
now recommend and install Bruner 
softeners exclusively. They also 
appreciate the nationwide avail- 
ability of the ever-ready Bruner 
sales engineers, who are fully quali- 
fied to counsel and guide when the 
need arises. 

Let’s look at just a few of the 
many outstanding features that set 
Bruner apart from the rest: 

Galvanized softener tanks: All 
softener tanks are double-dipped 
galvanized, inside and outside—fabricated from heavy 
gage copper-bearing steel and pressure tested. This means 
extra long tank life and never a customer complaint of 
staining from red or rusty water. 

Automatic backwash control: Every Bruner water sof- 
tener includes a built-in, automatic backwash flow con- 
troller that guards against loss of softening mineral. No 





Illustrated are two models in the full line of Bruner 
softeners designed specially for laundry stores. The Solo 
Valve model on the left ; Automatic on the right. 


adjustment .. . ever. This control maintains uniform flow 
rates over wide variations in water pressure. 

Oversized piping and full-flow distribution system: Over- 
sized piping and special design distribution system pro- 
vide reserve capacity for the high peak flows encountered 
in laundry store operation. 

Softening mineral: Bruner Amberlite Golden Bronze 
softening mineral is fully-cured for lifetime high capacity. 
Can be recharged as often as required and in addition will 
remove iron and sediment from your water supply. 

Cycle control: Automatic models feature the Brunercycle 
controller which makes recharging 
automatic, returns the softener to 
service and refills the brine tank 
with water. With the addition of 
an electric time switch, fully auto- 
matic operation is achieved. 

Other Bruner water softener 
“extras” include automatic multi- 
port valve for smoother automatic 
recharging, or, when desired, single 
multiport valve for manual re- 
charging and 22 different models 
with exchange capacities from 
150,000 to 900,000 grains. 

Bruner water softeners are available for immediate 
delivery from your coin-op distributor . . . pre-assembled 
and pre-fitted . . . save up to $100 on installation costs. 

See your local distributor now, or write for Laundry 
Softener Brochure, Bruner Corporation, 4767 North 32nd 
Street, Milwaukee 9, Wisconsin, or 670 Gibbons Street, 
Los Angeles 31, California. 
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Marc Van Buskirk, vice presi- 
dent, marketing, for Ironrite, Inc., 
is expanding the sales organiza- 
tion of the Mt. Clemens, Mich., 
manufacturer of laundry equip- 
ment. Clay Armitage has been 
appointed assistant advertising 
and sales promotion manager of 
Ironrite. He will assist Lee 
Clancy, advertising and promo- 
tion manager for the firm. Before 
joining the Ironrite organization, 
Mr. Armitage was associated with 
the Detroit Engine Diesel Divi- 
sion of General Motors. Earlier 
work included service with Shell 
Oil Co. and the Cadillac Car 
Division of General Motors. He 
is a graduate of Michigan State 
University. Other additions to the 
marketing staff are, Thomas 
Sterck as district sales manager 
in the New York area, and Don 
S. Hartnett to the same post for 
New England. Sterck was for- 
merly a marketing consultant 
operating his own office in New 
York; previously, he was presi- 
dent of Frigidinner, Inc., of Phila- 
delphia. Hartnett was sales man- 
ager of the Ledger Publishing 
Company’s magazine, ‘“Dealer- 
scope.” Other new sales repre- 
sentatives for Ironite are Philip 
Ramsdell, who will handle the 
lower peninsula of Michigan; 
William M. Thorson, covering the 
Southeast; Mr. Thomas H. Pip- 
kin, who will handle Texas, parts 
of New Mexico and most of Okla- 
homa; William M. Gardiner, in 
charge of sales for the Northwest. 


The Norge News Bureau re- 
ports that more than 3,750 
pounds of clothes were dry- 
cleaned in the world’s first inde- 
pendent coin-operated dryclean- 
ing store, in Albion, Mich., over 
a recent weekend. About 300 
people were turned away despite 
the fact that 16 machines were 
constantly operating. The equiva- 
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NED VISELTEAR, Associate Editor 


lent of 1,410 men’s suits or 3,760 
women’s dresses were cleaned 
free in an opening celebration. 
Hunting jackets, overalls, snow- 
suits, raincoats, and other seldom- 
cleaned items came from the 
closets of the city’s 13,000 resi- 
dents. Volume for coin-op wash- 
ers and dryers in the same store 
increased a reported 25 per cent. 
Norge claims that the increase 
was due, primarily, to the heavy 
customer volume attracted by the 
drycleaning unit. 


The Solupak Co., manufac- 
turers of soap venders, recently 
celebrated its first anniversary in 
their new, 7,000 square foot 





plant and office. According to a 
company report, further expan- 
sion is anticipated in the near 
future. 


Western Canada Coin-Washer 
Co., Ltd., started in May of °59 
as a four-firm combine to plan 
Maytag-equipped coin-ops, _ is 
now at the $2 million dollars-a- 
year level, employing more than 
50 people. WCCW maintains a 
full-time design staff which sup- 
plies, to prospective purchasers, 
complete building blueprints, in- 
cluding venting, plumbing and 
wiring diagrams. The firm re- 
cently opened its 100th store in 
a Vancouver suburb. 


Automatic Canteen Co. of 
America has entered the com- 
mercial financing field with the 
purchase of Commercial Dis- 
count Corp., a Chicago-based 
finance company, it was an- 
nounced by Nathaniel Leverone, 
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Canteen chairman. Canteen ac- 
quired the company in a straight 
cash transaction, purchasing 
452,538 shares, or more than 80 
per cent of the outstanding stock, 
from a group of stockholders. 
Leverone said that Canteen en- 
ters the finance field as part of a 
diversification program for the 
company which also encom- 
passes vending, electronics and 
manufacturing operations. 


Richard C, Carney has been 
named assistant sales manager of 
the Bruner Corp. Carney will or- 
ganize and direct field meetings 
and will be responsible for pro- 
moting the sale of Bruner water 
softeners and water conditioning 
equipment. James L. Bruner, vice 
president and sales manager, said 
that Carney’s experience in work- 


ing with manufacturer’s repre- 
sentatives and the plumbing 


industry will contribute to a pro- 
gram of closer contact between 
Bruner and its representatives, 
wholesalers and dealers. Carney 
formerly was associated with the 
National Rubber Machinery Co., 
Youngstown Kitchens, and the 
Crosse & Blackwell Co. He is a 
native of East Palestine, Ohio, 
and a graduate of Ohio State 
University. 


Eighty-six per cent of the 
National Coin Machine Distribu- 
tors Association membership has 
enrolled in the Coin-Machine 
Council for public relations, it 
was announced by G. L. Slifer, 
NCMDA executive director. Sli- 
fer commended the promptness 
of the people who enrolled with- 
in the first few weeks of the 
Council’s existence. “We are 
certain,” said he, “that with the 
various maligning headlines in 
newspapers and = magazines 
throughout the country, distribu- 
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RCA WHIRLPOOL COIN WASHERS ARE ENGINEERED 
WITH BOTH OPERATOR AND CUSTOMER IN MIND! 


products of 





CORPORATION 


St. Joseph, Michiaan 


Use of trademarks ma and RCA authorized by trademark owner 
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HERE’S THE COIN-OPERATED WASHER WITH 
THE QUALITY THAT HELPS INCREASE PROFITS 


Just look inside. Check all the 
visible features above . . . check 
the top quality, precision engineer- 
ing, rugged construction .. . check 
the washability and operating 
economy ... check the famous 
RCA WHIRLPOOL name that means 


so much to millions of housewives 
. .. and you'll understand why so 
many more operators are installing 
RCA WHIRLPOOL automatic coin 
washers every day. You’ll like the 
bigger-profit picture, too. Investi- 
gate... now! 


p-------- CLIP AND MAIL-——————~—~- 
| Whirlpool Corporation | 
| Commercial Laundry & Drycleaning Div. CO-1-1 | 
| St. Joseph, Michigan | 
| Please send complete information on RCA WHIRLPOOL coin | 
| washers. | 
. Name____ ae _— | 
| Firm Name “evn 
7 Address 
City Zone je 
| County State | 
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A REVOLUTIONARY NEW 


LOW PRICE 


VENDING 
MACHINE 


for 
coin operated 


laundries! 


Holds twice as many 
packages as vending 
machines that sell 
for higher prices! 


Developed and manufac- 
tured exclusively for 
Calusa Chemical Com- 
pany, this new vendor 
holds 280 packages! This 
cuts down on frequency of service—and 
increases profits! Also available with a 











Specifications on Calusa 
Vendor No. 280B:* 


Height 511/,"" 10¢ coin mechanism. (Entire operating 
Width 2934" mechanism is at top of vendor, thus pre- 
Depth ell venting corrosion from soap materials.) 
Colors Combination 


Don’t decide on any vending machine 
until you get all the details on Calusa 
Vendor No. 280B! 


aqua and white 
Shipping Weight ..175 Ibs. 
No. of Columns Ten 





Calusa’s versatile custom-styled vending machine, No. S-5, 
is still available. It can be used as either a 5¢ or a 10¢ 
vendor, wall-hung or free-standing. The perfect low-cost 
unit, completely reconditioned. 


DISPENSING CALUSA’S “BIG SIX” MONEY-MAKERS! 


Individual washer loads packed in colorful NEW double- 
sealed, polyethylene-lined packets...The only products 
custom-formulated for exclusive use in automatic washers. 


ET OESS LBRI 
FOR HEAVY CALCHLOR CALAMATIC 4 re eon ee 


POWDER 


BLUING & 
BRIGHTENING 
AGENT 


SOILS, STAINS LAUNDRY 
& GREASE lahat POWDER 





Warehouse stocks in East and West for rapid service on supplies 
For full details on Calusa’s vending machine or “Big-Six” 
money-makers, contact your local jobber or write : 


CALUSA CHEMICAL COMPANY, INC. 


801 East Macy Street, Los Angeles 12, California 
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tors would do well to pause and 
reflect on the future of their busi- 
nesses in relation to the com- 
munity.” 


A coin-operated drycleaning 
unit will be shown by Philco- 
Bendix in the “very near future,” 
a company spokesman revealed. 
The company has been research- 
ing the coin-operated drycleaning 
situation for eight years. A Phila- 
delphia manufacturer has already 
delivered eight prototype units to 
P-B. The drycleaning unit will 
augment the company’s nation- 
wide coin-op laundry stores and 
mobile coin-ops system. 


Expansion of the sales organ- 
ization of Ironrite, Inc., manu- 
facturer of laun- 
dry equipment, 
has been an- 
nounced by mar- 
keting v.p., Marc 
Van Buskirk. 
Don S. Hartnett 
has been ap- 
pointed district sales manager for 
New England. Other additions to 
the marketing staff for the intro- 
duction of Ironrite’s automatic 
ironer include Richard E. Siegle, 
district sales manager for the 
Denver area, covering Colorado, 
Nevada, New Mexico, Utah, Wy- 
oming and parts of Arizona, 
Oregon, Nebraska, Montana and 
Idaho; Donald R. Matthieson as 
district sales manager for the 
Southern counties of California, 
including the Los Angeles area; 
Karl O. Shore as district sales 
manager for the Philadelphia 
area, covering Virginia, Mary- 
land, the District of Columbia, 
parts of Pennsylvania, New Jer- 
sey and New York. 


A recent entry into the mush- 
rooming coin-op drycleaning field 
is Friendly Frost, Inc. The com- 
pany recently entered into an 
agreement with the Norge Div. of 
the Borg-Warner Corp. whereby 
Friendly Frost serves as exclusive 
Northeastern sales agent for 
Norge’s coin-op drycleaner. The 
first Norge-equipped coin-op dry- 
cleaning center will be opening 
shortly in Quincy, Mass., the 
company says. 
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built to wear out? ‘ 


Wascoma 


will last a 
generation 


and we'll back 


that with a 


parts & service 


contract 
good ‘til 1987 


1961 


JANUARY, 1961 








Wascomats are available in 
all popular sizes — 16, 25 
and 40 Ibs. Except for size 
they are identical. All sizes 
are offered with the remark- 
able 20-year parts & service 
contract. 











1981 


"| That's right! No other washer 


can afford to offer you such a 
generous contract. No one but 


_ Wascomat does. And here’s why 


_— the Wascomat is manufac- 
tured in Sweden, not for a quick « 
_ replacement market but to out- 
| last any other washer in the 
_world. The entire machine, in- 
cluding its one-piece anti-sag 
cylinder, is made of surgical 
stainless steel. It’s uncondi- 
tionally guaranteed for one year. _ 


It has no gears, clutches or sole- |. 


noids — and that cuts service 
costs 90%. Most amazing of all, 
you get that 20-year contract, ~ 
complete parts and labor in- 
cluded, for only $25 per year! 
All This And Reverse Washing 
Action, Too! Wascomat is the 
only 16 lb. washer-extractor with 
Reverse Washing Action — and 
that’s the only way to get clothes 
professional-clean. Super-fast ex- 
traction — at 430 rpm — cuts 
down drying time 25%. Automa- 
tic Soap Feed takes care of that 
tricky problem on its own. And, 
since the washing basket is all 
stainless steel, you can “sour” the 
clothes. The 16-lb. Wascomat in- 
stalls on the same foundations as 
9-lb. washers, gives you almost: 
twice the capacity in the self- 
same space. 20,000 Wascomats 
now operating . . . owners call it 
the best all-around buy they 
ever made! 





Wascator & Wascomat of America 


152 East 118th Street 
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shortly in Quincy, Mass., the 
company says. 

Judson S. Sayre, chairman of 
the board and chief executive 
officer of the Norge Div. of the 
Borg-Warner Corp. says that 
“1961 will see the self-service 
coin-op drycleaner providing a 
‘dynamic stimulus’ to the home 


appliances about on a par with 
1960, with the total reaching 
about sixteen million major ap- 
pliances. But 1961 will not be the 
usual year. Next year the appli- 
ance industry enters another ex- 
citing period of growth and _ be- 
comes part and parcel of a new 
industry—coin-op drycleaning.” 





appliance industry. Under antici- 
pated conditions, normally | 
would project a year for major 


New assignments in manage- 
ment of the industrial and home 


SEPTIC TANK PROBLEMS 


are DETERGENTS and LINT clogging 


your disposal system ? ? ? 


Now many PRIME LOCATIONS 


become available with this system 




























A new effluent clarifying 
unit, requiring only 120 s/f )| 
floor space removes: 


18% of DETERGENTS 

80% of solids 

84% reduction in (f 
B.0.D. 





as shown by recent tests con- 
ducted by NEW JERSEY DE- 
PARTMENT OF HEALTH 






No expensive concrete work 
required 


@ No mechanical = skimming 


equipment necessary 


@ No daily maintenance nec- 
essary 


In many areas treated effluent may be run into open streams or storm 





sewers. 


Self-operating units in four sizes from 1200 to 6,000 G.P.H. 
Priced from $8500 F.O.B. N.Y. 


LANSING CLARIFIER COMPANY 


POST OFFICE BOX 496 BELMAR, N. J. 
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water softener operations of the 
Permutit Co., a division of Pfaud- 
ler Permutit, Inc., were an- 
nounced by G. N. Proctor, vice 
president and general manager of 
Permutit. H. E. Edwards has been 
appointed general manager of 
Permutit Water Conditioning, 
Inc., to handle all phases of man- 
ufacturing and sales for the entire 
country. Richard S. Carrington 
will continue as vice president of 
sales for this new division. At 
the same time, Mr. Julius Yetka, 
general manager of the Permutit 
Co.’s_ industrial division, an- 
nounced the advancement of Dan- 
iel J. Saunders, vice president, to 
the general manager’s - staff. 
James L. Munson, formerly assist- 
ant manager of industrial sales, 
was promoted to the post of 
manager of industrial sales. The 
industrial division is responsible 
for such functions as manufactur- 
ing, engineering, sales and service 
of Permutit’s line of water proc- 
essing equipment and waste treat- 
ment equipment. 


A sales representative for the 
Borchert, 


Midwest, Robert G. 
was recently ap- 
pointed by the C 
& C Mfrs. & 
Distrs., Inc., of 
Dallas, Texas. C 
& C distributes 
ALL, Beads O’ 
Bleach, Sta Puf 
Rinse, Sta Flo ™™ 
Starch, 20 Mule Team Borax for 
vending machines in coin-op laun- 
dries. Mr. Borchert makes his 
home in Cleveland, Ohio. 





Milton E. Morgan, vice presi- 
dent and general manager, Perma- 
glas Div., A. O. Smith Corp., has 
been appointed to the planning 
council of the American Manage- 
ment Association’s manufacturing 
division, according to an an- 
nouncement by Lawrence A. 
Appley, AMA president. Morgan 
joins a group of 22 executives 
from all over the country who 
serve the planning council of the 
AMA Mfg. Div. in an advisory 
capacity and voluntary basis. © 
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Maximum Security Change-Makers combine new 
security, convenience and flexibility with the proven 
dependability of Standard’s manually operated change be a 
unit . . . the same unit employed in over 100,000 ik CHANGE 
STANDARD CHANGE-MAKERS used in over 20,000 auto- ae 
matic laundries and thousands of vending locations 1 : 
throughout the United States and many foreign countries. i 4 ; 












NO VAULTS NEEDED. Change units and vault-type protection complete in one 
rugged */,;, inch steel cabinet. No vaults or padlocks needed. 


r 


S attine ill 





UNDERWRITERS’ LABORATORY APPROVED LOCKS. Changer door securely locked 
with two internal screw-type locks and two UL approved key locks... 
case hardened, double tumbler systems and restricted keys. 


OPTIONAL BURGLAR ALARM. Compact battery operated burglar alarm available 
as optional accessory equipment on all models. 

NEW FRONT LOADING AND EASIER SERVICING. Independent change units simply 
tilt forward or pull out for loading and service. 


DEPENDABLE MANUAL OPERATION. Simple mechanical mechanism. No motors, 
solenoids, complicated wiring, relays or switches. 

MODELS TO CHANGE ANY 1, 2 OR 3 COINS INTO ANY POSSIBLE COMBINATION 
OF CHANGE. Up to $420 in capacity. 

EACH UNIT SEPARATE. Separate coin slot, large, separate cash box, and easy-to- 
reach “‘hand-width”’ return coin tray for each change unit. 


BUILT-IN OR WALL. MOUNT CABINET DESIGN. Attractive cabinet may be built in 
wall or common front, or mounted on wall, stand or post. 





COLORFULLY FINISHED. Available in 3 standard colors (grey, green or beige) with 
big ““CHANGE” decal and easy to understand instructions. 


STANDARD CHANGE-MAKERS, INC. 
422 E. New York Street + Indianapolis 2, Indiana 





Triple Maximum Security Change-Maker 


See them in Booths A-4 and A-5 at the NID Convention in Philadelphia, February 1-5 
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NTE a TION 


Rhode Island hit 
A correspondent submitted the 
clipping from a Providence, R.lI. 
newspaper of November 7, the 
headline of which is reproduced 
Coin-Op 


STOP Laundry Floods!* with... 


SUDS-O-SEAL 


¢ FLOODS caused by water and suds overflow at the stand pipe drainage 
behind the machines. FLOODS caused by a drain hose kicking out of place. 


below. The story itself says, in 
part: “In an opinion written by 
Chief Justice Francis B. Condon 
in a ‘test’ case brought by a Bris- 
tol launderette, the court ruled 


eS a 


Insert drains 
from up to 4 










$750 FOR EACH 4” STAND PIPE / ‘ 
INSTALL YOURSELF in a few 


minutes. Place SUDS-O-SEAL and / —— 
drain hoses in the stand pipe — 
Tighten 4 bolts — soft ai seal SUDS-O-SEAL 


expands to grip each drain hose and 


the cast iron stand pipe! STAND PIPE 4" 


STOPS 
EXPENSIVE 
FLOODS! 


$ 
ES 
i 
& 
i 
il 
" 


¢ SIMPLE 


: SUDS-O-SEAL  pre- 
"vents hoses from kicking 
out of place — prevents 
overflow of excess suds or water 


behind the machine — SUDS-O-SEAL is a must for your Coin-Op Store. 


¢ FOOL PROOF e EASY TO INSTALL 


WHY WORRY ABOUT FLOODS IN YOUR STORE — ORDER TODAY! SUDS-O-SEALS 
will save many times their cost in possible damage or liability claims. SAVES 
expensive cleanup costs! 


Average installation requires 5—SUDS-O-SEALS—ONE SEAL FOR EACH 4" open stand 
pipe — $7.50 for each seal. Also available in 2" & 3" openings. 


ORDER TODAY! 


25% cash with order — balance COD or prepaid if cash in full with order. Specify make 
of washer when ordering. 


ALSO AVAILABLE THROUGH YOUR LAUNDRY DISTRIBUTOR 


SUDS-O-SEAL Company 


1832 SUFFOLK RD. COLUMBUS 21, OHIO 


DISTRIBUTOR INQUIRIES INVITED 
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that such laundries are ‘public’ 
laundries and thus subject to reg- 
ulation under state law. The court 
ruling means that self-service 
laundries in communities with 
more than a population of 20,000 
in the last federal census, must 


— " - C 

‘Coin Laundries Must Close* 
Sundays. High Court Rules: 
Selfservy , noperated Closing provision did not apply.” 


close on Sundays, and between 
midnight and 5 a.m. daily.” 

So far we have heard nothing 
more about this. COIN-oP will, in 
the near future, gather facts and 
figures on how this “Rhode Is- 
land DiCarlo Bill” has affected 
coin-operation in that state. We'll 
keep you informed. 


News from Detroit 

In the past few issues we have 
tried to keep you informed of the 
progress of the coin-op industry 
in the greater Detroit area in its 
fight to block local legislation 
that would tax, indiscriminately, 
every coin-operated device in the 
city at the rate of five dollars a 
year. The local association re- 
ports that Detroit Councilwoman 
Blanche Parent Wise has joined 
in the fight against the ordinance. 
It reports that Mrs. Wise has 
made some very effective 
speeches at recent council meet- 
ings. However, the association 
does not have its head in the 
clouds. It realizes that there is 
every possibility that the five dol- 
lar tax will be passed. So the as- 
sociation has been hard at work 
securing pledges from equipment 
distributors that they will do 
everything possible to help pro- 
mote a common industry price of 
25 cents per single load, 35 cents 
per double load. 13 distributing 
firms have signed the pledge. A 
spokesman for these firms points 
out that while they can try to in- 
fluence purchasers of coin-op 
equipment to institute the com- 
mon price, they cannot make 
them sign an agreement, or re- 
fuse to sell them equipment if 
they insist on charging different 
rates. At any rate, the Detroit 
association is showing maturity 


COIN-OP 
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Installation 


SERVICE 


and effectiveness in trying to in- 
spire local COIN-OPerators and 
allied industrymen to gird their 
common loins against any even- 
tuality, good or bad. 


Canadian "Blue Laws" 


We have a letter from Mr. T. 
A. Witzel, Speed Queen distribu- 
tor in Ontario, Canada. He sub- 
mits photostat copies of Ontario 
newspaper stories regarding a 
Mr. Lewis Gordon, a three coin- 
op owner customer of Witzel’s. 
The stories indicate that after a 
prolonged and complicated legal 
battle, the courts ruled that by re- 
maining open on Sundays, Gor- 
don was in violation of the 
“Lord’s Day Act.” The Ontario 
Court of Appeal ruled that ma- 
chines, as well as humans, must 
not conduct business on Sundays. 

In summation, Witzel writes: 
“We are, however, taking this 
case to the Supreme Court of 
Canada, and we are wondering if 
you (COIN-OP) can give us any 


mS one, WATER 


ae Be eg 





Equipment 
Investment 


Costs 


Operating 
Costs 


Factory 


Representatives 


for Service 
Located 
Throughout 
the 
United States 








Model MA-600FF 


OBSOLETES 
Single Bed 
Water Softeners 


information which will assist our 
lawyer in winning this case. If the 
ruling is not reversed, the conse- 
quences to the coin-op industry 
in Canada will be very serious, 
inasmuch as Sunday has turned 
out to be our best day. No doubt 
the matter of Sunday closing has 
at times been an issue in the 
States.” 

CoIN-oP will, of course, bol- 
ster Witzel’s case with every bit 
of information and advice we can 
muster. If readers want to reach 
Mr. Witzel, his address is: Mr. 
T. A. Witzel, Onward Mfg. Co., 
1027 King St. East, Kitchener, 
Ontario, Canada. 

We hope the response to this 
request will be heavy enough to 
help Canadian cCOIN-OPerators 
outweigh the opposition. 


Florida report 

From Robert C. Brock, presi- 
dent of the Coin Laundry Opera- 
tors Association of Florida, Inc., 


continued on page 71 






Guaranteed 
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OWN YOUR OWN 
BACKGROUND MUSIC 


AND 


ENTERTAIN YOUR 
COIN-OP CUSTOMERS 
WHILE THEY WAIT 


Model +ET10 
Edolite's Cine-Sonic Sound 


TAPE REPEATER 


No monthly service charges. Trouble- 
free, continuous music under all condi- 
tions. For more information: 


Cine-Sonic Sound, Inc., 481 8th Ave., N.Y.C. 


Address 


Name 
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AUTOMATION CAN DO YOUR 
WATER CONDITIONING JOB! 


Electrically operated, completely automatic control 
of times and frequency of regeneration. Pushbutton 
adjustment of control when demand fluctuates. 


No Hardness, No Rust, No Stain-Causing Impurities. 
Continuous refined water 24 hours a day. Clean, 
dry, self-feeding salt supply with metered brine. No 
float or valving in salt or brine. 


Flow rates of 100 gallons per minute at 40 psi. 
Full 2 inch flow. Expandable to 6 inch line by addi- 
tion of modular units. 


Basic MA 600 FF unit removes up to 600,000 grains 
of hardness daily. Capacity expandable by eco- 
nomical addition of modular units tied into one 
unified system. . 


Optimum utilization of mineral and multiple-bed 
alternating regenerations eliminate bulkiness. In- 
stalled by one man in a few hours in confined, 
separated, isolated or waste areas. Equipment will 
pass through any 29” doorway. 


Written 10 Year Warranty on ALL Parts. 
Straightforward, workable, generous. Applies to 
water tank, brine tank and all other parts. 


This equipment is available through your distributor or 


WATER REFINING COMPANY, INC. 


104-1 MANHATTAN STREET « MIDDLETOWN « OHIO 


Affiliate: Soverign Water Conditioners of Canada, Ltd. Toronto « Ontario 
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What’s New 


continued from page 8 


selected, then delivers the mer- 
chandise, subtracts the price of it 
from the amount deposited, and 
returns the proper change to the 


customer. 
CIRCLE READERS SERVICE CARD No. 58 


PASTRY VENDER 


Showcase vender dispenses five 





et 


kinds of pastry. The unit, says the 
maker, Rowe Mfg. Co., Inc., is de- 
signed to stimulate the appetite. It 





LOL al CL DOYLE a3 








this issue is. 
circle the corre- 


has a capacity for 75 to 100 items and 89 inches high with ledge and 


c 
and vends at five cents to SO cents shelf depths available in 24 and re 
at two different prices in all coin 12 inch, 30 and 18 inch, and 36 
combinations. The venders have and 24 inch sizes. Doors are made £ 
been designed to be placed together of heavy gauge steel and all door ‘s 
in units of two or more Rowe 


machines. 
CIRCLE READERS SERVICE CARD N 


Card daeback rply dean in the mail. 


free literature item 


tion on a particular item, 


DRYER BULLETIN 


qh 
“| 
_f 
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A bulletin illustrating in colors z ; 
its line of Westport II dryers has pb J 
been published by the Hoyt Mfg. 3 ‘ 
Corp. The publication explains 13 4 
Hoyt’s “Loadtrol”’ and = “Vari- i 
Temp” features. Specifications and |; 9° 
illustrations of other  tumbler- (PE, 
dryers in the line, including the handles have built-in key locks. re 
Dryerette Jr., Duo-Dri and Dryer- Oven-baked enamel paint electro- oe 
ette, are also included. statically sprayed over a phosphate : : 5 J 
CIRCLE READERS SERVICE CARD No. é undercoat is said to protect the 3 E | 

units against corrosion. Standard bs 
STEEL SHELVING colors are gray and green. 3 ; 

Closed ledge-type steel shelving Hake SUPT E ne HEME TAs Sere” Oem rt 
with lockable doors has been an- . 
nounced by Penco Div., Alan WALL/CONSOLE VENDER we 
Wood Steel Co. These 7-T series Featuring “an entirely new 
units are designed for storage of vending principle,” the C & C 
tools, parts, materials and mer- Mfrs. two-packette vending ma- 
chandise. Units are 36 inches wide chines come in both five and seven 


RUST FREE 
HOT WATER 


For 15 years, NATCO Tankless water heaters 
have been providing rust-free wash water 

to over 14,000 commercial and automatic 
laundries—proving NATCO’s reliability 

and long life. The NATCO is durable. ~ 
Thousands in continuous use since 1946, 





Here are the reasons: 
l. 


The wash water flows only through the 
all-copper heat exchanger. 





2. NATCO is indirect-fired, with an extra large built-in 
heat reserve. ‘ 
3. The rusty, troublesome storage tank is thereby 


eliminated. 





NATCO has a lifetime guarantee that it 
can never - never cause rusty wash water. 





101-06 43rd AVE. CORONA 68, N.Y. 
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First-Class 


Information 


... YOURS FOR THE ASKING 


Remember, every advertisement, new product 
and free literature item in this issue has a key 
number. To get full information on any 
roduct or system featured, simply circle the 
ae number on the postage-tree Readers 
Service Card below. In no time at all, and 
without obligation, the information you re- 
quested will be on its way to you. 
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Please Print 
This Card Valid until Feb., 


s drycleaning and/or laundry plant .. 





The 


Easiest 


TO KEEP POSTED 


on the latest products and equipment for 
COIN-OP Laundries and the new COIN-OP 
Drycleaning systems . . . circle the key number 
of any Advertisement, Products Parade or 
Free Literature item featured in this issue on 
the postage-free Readers Service Card below. 
In no time at all, and without obligation, the 
information you requested will be on its way 
to you. 
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column models, with capacities of 
200 and 280 packettes respectively. 


warrants these “Glasti-Klad” tanks 
for 10 years. 
CIRCLE READERS SERVICE CARD No. 63 


WASHER MOVING TOOL 


A lightweight tool for moving 
washers and dryers has been manu- 
factured and distributed by the 
Automatic Service Supply Co. 
Called the Tilt-er-Tool, the product 
is designed to allow service repair- 
men, appliance dealers and coin- 
operators to move units away from 
the wall. The company claims 
that the tool facilitates the installa- 


STORAGE WATER HEATERS 


A line of standardized storage 





Although the unit shown is a floor 
model, it can, according to the 
company, be altered for bolting to 
the wall. 

CIRCLE READERS SERVICE CARD No. 62 


WATER TANK LINING 


A multi-layered heat hardened 
organic compound, “Glasti-Klad,” 
is a new water tank lining devel- 
oped by Weben Industries, Inc. 
The lining is said to be impervious 
to all water conditions—including 
sea water. It is sprayed over 
chemically clean, sand blasted sur- 
faces. Each layer is individually 
fired, the company Weben 





the equipment. 
Says. 


tion of equipment. The unit works 


on the lever principle. The coated 
lip is placed under the apron of 


CIRCLE READERS SERVICE CARD No. 64 


water heaters, including 55 sizes in 
both vertical and horizontal mod- 
els, has been introduced by Niagara 
Weldmats, Inc. The units, all con- 
forming to ASME specifications, 
all constructed of welded, flange 
quality steel. Removable U-tube 
heating elements are constructed 
of seamless drawn Admiralty or 
copper tubing. To extend tank 
life, “Niawel” tanks can also be 
fabricated from  copper-silicon, 
Monel, Inconel, aluminum, nickel- 
clad or stainless steel. In addition, 
the company claims that tanks can 
be supplied with various linings. 
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~—— 













HOW MANY EXTRACTORS 
MAKE A COIN OP 


SUCCESSFUL? 














You don’t have to build a new store to get extra 
profits with Bock Extractors ... most operations 
can be modernized. 


Write for Complete Information 


CIRCLE NO. 
JANUARY, 1961 


Only a year or so ago .. . it was thought that a single 
15 lb. Bock Extractor, and perhaps a 25 lb. model, 
would provide all the service necessary. 


Times have changed, coin op competition is keener and 
profits harder to make. 


Multiple Bock Extractor installations are lifting the 
volume and profits of many stores. 


It’s a fact that customers will drive extra miles to patron- 
ize a store with several extractors. 


The very successful store, shown, uses eight 15 Ib. 
Bock Extractors and a large 25 Ib. unit. . . it’s typical of 
today’s modern coin ops. 


MACHINE CO. 
TOLEDO, OHIO 


BOCK LAUNDRY 
RY Teleme 3 
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NEW @ 
OPENINGS 


— EAST — 


Thomas and Beatrice Porter 
opened a coin-op on Berlin Road, 
Clementon, N.J. 


— SOUTH — 


Willie Bell and Richard Johnson 
have opened a coin-op in Aiken, 
SL. 


Messrs. Crouch and Boddie just 
about ready to open their coin- 
op in the Batesburg-Leesville 
area of South Carolina. 


Reidsville, N.C., now boasts two 
Philco-Bendix coin-ops: A. J. 
Young recently opened the latest, 
the first having been opened last 
year by Ben and Gene Goodes. 


Ed Baly opens a coin-op in Char- 
lotte, N.C. 






there? 


Beautifully silk- 
screened — Each with com- 
plete product name displayed 
in bold letters. Simple mech- 
anism, gives smoother, longer 
service. 


LAUNDRY DETERGENT 


_ 
oti 





SELL A COMPLETE 


H. S. Carr opens a laundercenter 
in East Rockingham, N.C. 


Charlotte, N.C. is the home of 
a new 15 washer, 5 dryer coin- 
op owned by L. H. Wilson. 


Tuckaseegee Road Laundercen- 
ter, in Charlotte, N.C., now 
under the direction of Charles 
McLean of that city. 


Victor E. Hedrick, concrete man- 
ufacturer of Henderson, N.C., 
has opened a laundercenter in 
Oxford, N. C. Mr. Hedrick has 
also opened a laundercenter in 
the Triangle Shopping Center of 
Henderson. 


Mr. Martin L. Schuman an- 
nounces the opening of the Day 
*"N Nite Wash Service in Balti- 
more, Md. 


Mr. and Mrs. Comstock of In- 
dian Head, Md., have opened an 
Econ-o-wash coin-op in_ that 
city. 







ee ee Laundry Assortment of VES 
oer thie |: \ =< 
WORK CLOTHES SOAP || 2700 —, 









INSTANT STARCH 


PN} lene a7 .\, 
CHEMICAL CO 


17325 LAMONT 
DETROIT 12, MICH. 
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INDIVIDUAL 
PACKAGED 
ENVELOPES | cs 
+ LAUNDRY DETERGENT 
+ POWDERED BLEACH 
+ POWDERED BLUING = 227": 
+ WORK CLOTHES SOAP | ~==~— 
+ INSTANT STARCH = 


ee 










MER ETVON 


for ALL 
to push rough slides 


many service calls! 


HEATH SALES CO. « 


572 POPLAR ST. 





Alexandria, Va., 1s the site of 
two new Econ-o-wash coin-ops, 
owned by Mr. William Becker 
(Engleside) and Mr. David Nor- 
ford. 


Mr. Luther Mitchell, owner of 
the first coin-op in Salisbury, 
Md., has had an Econ-o-wash 
coin-op installed at Laurel, Del. 


Bob Moorman’s Coin Laundry 
open for business in Owensboro, 
Ky. 


John Cochrane’s Coin Laundry 
opened recently in Fort Lauder- 
dale, Fla. 


— NORTH — 
Tait’s Coin Laundry is a new 
addition to the Plymouth, Mich., 
landscape. 


— WEST — 


The Econ-O-Wash Western Dis- 
tributors announced the names of i 
new coin-opera- | 


the following 


| COIN SLIDES... | 


coin meters. | 
REPLACE your hard 


QO 
GCA 







A 


NOW! Cut out so 


YX 
YOUR CUSTOMERS WILL 
LOVE THEIR easy to push 


SMOOTH action. 


& 
Write today for FREE catalog. Discount 


prices to all coin stores and route op- 
erators. 


PHONE SH 5-0161 
MACON, GEORGIA 
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Ops, Ist Ave., Denver; C. G. Adams, 
cker 365 So. Colorado Blvd., Denver; 
Nor- Samuel G. Kelly, Jr., 604 Clark- 
son, Denver; Victor Yunker, 
1115 Poplar St., Denver: Roy D. by RUBIN BRAUN. Technical Editor 
r of Lambert, 3491 So. Downing, En- ; 
jury, glewood; Archie Norton, 75 West Q. Is it possible to prevent the =A. There are some motors man- 
vash Chenango, Englewood: Scott and ends of clothing or clothes them- ufactured whose oiless bearing do 
Del. Martin Bertagnole. 604 Johnston selves from going over the ex- not require lubrication. Most 
Rd., Casper, ... all in Colorado. tractor basket? My customers 
adry Laverne Gilman, 395 Filer Ave. have been complaining of this ee 
Oe, West, Twin Falls, Idaho. situation. Not only are the 
clothes damaged, but my extrac- 
Tommy Sullivan has opened his tor gets tied up. 
idry third coin-op in the Amarillo, A. Yes. this situation can be 
der- Texas, area. His stores are called avoided. Suggest to your cus- 
“Trades Fair Wash & Dry.” tomers that they place a cloth, 
Byron Buttermore opened a coin- which er should. provide, over 
in Albuquerque, N.M. the top of tie lomdee. extractor motors, especially in washing 
new — aN, basket. Tell your customers to a “A e usa 
ch. tuck this cloth well under the maces, have a dime-sized 
— HAWAII — amid aa cover with a small hole in its 
Honolulu, Hawaii, is the home eee center at each end of the casing. 
of the new Sheridan Washerette. Q. The motors on my machines This is located directly over the 
: do not have any grease cups or motor shaft. Beneath this hole is 
ny VISIT COIN-OP oil fill pipes. How are they lubri- = absorbent felting in contact with 
“: Booth A-2 cated? the rotating shaft. O 
era- 








NEW ano BIGGER! 


Smooth-O. Matic 


HOM ae) 


Dispenses All ‘Smoothie’ 5¢ Envelopes 


OFFERS MORE BF 
SELLING FEATURES : 


@ Extra large capacity 
@ Brilliant Fluorescent Lighting 


Built especially for COIN-OPERATED LAUNDRY STORES 


UNIVERSAL 














WATER SOFTENERS 


* Oversize piping 

*High service flow 
rates 

© Lowest first cost 

* Lowest operating cost | 

Automatic by-pass of F 
water during regen- 
eration 

* Extra-heavy-duty dou- 
ble-dip galvanized 
tanks 

* Automatic backwash 
control prevents loss 
of mineral ' 

* High-capacity lifetime § 
softening mineral 


@ Special Leveling Legs, 
adjusts to floor surface 


@ Available in 6 attractive colors 


@ All working parts heavily Cadmi- 
um Plated to guard against rust 


@ One Year Guarantee on all parts 


OISPLAVS 
a complete assortment of 
“Smoothie” individual packaged 
laundry envelope items! 
LAUNDRY DETERGENT @ POWDERED BLUING 
@ POWDERED CHLORINE BLEACH 
WORK CLOTHES SOAP @ INSTANT STARCH 


PUR TOR HT Me er 


TCL aL ORAL ncn 


FULLY AUTOMATIC 


?] MANUAL * SEMI-AUTOMATIC ° 


Available in 24 models with exchange capacity ranging from 
200,000 to 1,500,000 grains...all with high service flow rates 


necessary in coin-op laundries. 
Write today for complete information 


UNIVERSAL 


WATER SOFTENER COMPANY 


1400 REED ROAD, DEPT. C.-1 
GENEVA, ILLINJIS 
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MIDWEST 


Commercial 


LAUNDRY and DRY CLEANING 
MACHINERY SALES 
5806 TROOST EM 3-1660 


KANSAS CITY, MO. 


For Information on 
The Fabulous 


iA 


COIN OPERATED CLEANING 
AND LAUNDRY EQUIPMENT 
Call or Write Us Now! 

We Serve the Entire 
Western Missouri and 
Eastern Kansas Area 





LAUNDERWELL CORP. 
7142 Merrill, Lansing, Mich. 
Call or Write Us Now 
for information on the 


Great Features of 
"Matched Sets" 


SERVICE 
and SALES 


for the area of 


MICHIGAN 
and OHIO 


f PHILCO = 
WUo) 


NORGE Opens a Huge New Market with Coin 
Operated Dry Cleaning. One of America's 
most Fabulous Untapped Profit Opportunities 
has been Opened Wide for the First Time by 


the New 


COIN OPERATED DRY CLEANER 
Today is the Day to Get Started 


We can give you all the details about the 
NORGE Dry Cleaner, NORGE Coin Operated 
Launderies plus how to get started. Don't wait! 
The opportunity is knocking right now! 


WRITE! PHONE! 


RICH LAUNDRY MACHINERY COMPANY 
Authorized Norge Commercial Distributor 
MICHIGAN OHIO WISCONSIN 


1514 WEALTHY S.E., ROOM 214 
Grand Rapids 6, Michigan 


WIRE! 
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Specializing in 





Unimatic Transmissions 
Repair or Replacement 


WE SERVE THE 
CHICAGO and 
MIDWEST AREA 







Vending Supplies 
Calusa Chemical Packettes 


Starch 
Calbrite 


Calmor 


Calamatic 
Calchlor 
30-S Detergent 
Local Stocks 


The FRY BROTHERS Co. 


3600 Cardiff Ave. 
Cincinnati 9, Ohio 

TRinity 1-3600 
10131 Elk Ave. 


Cleveland 8, OhioLouisville 8, Ky. 
ULster 1-1055 MElrose 5-7435 





HUGHES EQUIPMENT CO. 


5853 W. Division St. MA 6-8403 
CHICAGO, ILL. 
FRIGIDAIRE 

LAUNDRY STORES 
oy SALES 
SERVICE 
PARTS 





415 E. Woodbine St. 













AMERICA'S LEADING 
LAUNDRY APPLIANCE 


Exclusively Distributed by 


LAUNDERERS 
EXCHANGE 
INC. 

1724 So. MacArthur 
SPRINGFIELD, ILL. 


Branch Office 
7001 West North Ave. 
OAK PARK, ILL. 











FRIGIDAIRE 


Alward of Art. 


FOR OUTSTANDING 
CUSTOMER SERVICE 





| 
| 
FRIGIDAIRE Coin-Operated|| 


Laundries . . . Sales - Service 
on s OHIO « W. VA. « KY. 
oe. : PENN. © IND. 

PPLIES, inc 


sees (5 NW, PERRY ST. © DAYTON 2, OIG || 



















NOW AVAILABLE 


TO COIN-OPS 
The Revolutionary 1961 


QA 


DRY CLEANER & 
LAUNDRY VILLAGE 


EXCLUSIVE BORG-WARNER 
5 year financing (to 90°) 


Write, wire, phone or 
just drop in to see us 


Laundercoin Sales Corp. 


114 Montague Street, Brooklyn, N. Y. 


ULster 5-7658 





NORTHEAST 


LAUNDERCENTER 
INC. | 
99 Madbury Road, Durham, N. H. | 
UN 8-5559 


Get the FULL STORY on the 


PHILCO 


BENDIX 
Matched Set 






Call or Write Us) 


now and see for yourself the Great Features 
. Efficient Operation — Satisfied Cus 
‘enue — Improved Store Appearance 


SERVICE-SALES for states of 
MAINE—N. HAMP.—VERMONT 


COIN-OF | 
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NEW ENGLAND 


Coin Laundry Equipment Dist. 


Est. 1935 


MAYTAG 


Commercial Washers & Dryers 
HOYT Dryers ¢ NATCO Boilers 
STANDARD Coin Changers 
COIN-OPERATED 

AUTO, DRY CLEANING 


MAC-GRAY CO., INC. 
60 Albany St., Cambridge, Mass. 
UN 4-9760 


DUDS IN SUDS, INC. 
1455 Harrison Ave., Cincinnati, Ohio 
WA 1-1483 





e KENTUCKY «+ W. VIRGINIA 


COMPLETE SUPPLIES 
Serving New England 


| SUPERIOR PRODUCTS CO., INC. 





€ 50 Tufts Street 
erated|! SOMERVILLE 46, MASS. 
hes Phone 625-7110 

VA. @ KY, 

IND, 


FAR WEST 


ARDMOR COMPANY 
1501 SO. LA CIENEGA BOULEVARD 
LOS ANGELES 35, CALIF. 


LY TON 2, OHIO || 





OPERATED LAUNDRIES 


SERVEASE CORP. 
1} 13753 Ventura Blvd., Sherman Oaks, Calif. 
N. H. TRiangle 3-4820 
FRIGIDAIRE 
nthe | COIN LAUNDRIES 
Excellent Locations Available 
CO | 
1X 
d Set || 
‘rite Us|| 
mona WESTERN CANADA 
— COIN WASHER CO., LTD. 
fed Cus 150 West ist Ave., Vancouver, Canada 
TRinity 2-257! 
pearance : —— 
of 
ONT || 


*PINKY'' COIN LAUNDRIES 
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"Nae aoe) Mel caislnitiielscce 


AN INVITATION 
TO GOIN-OP 
DISTRIBUTORS 


MAKE THESE PAGES YOUR HEADQUARTERS .. . 


- - . for keeping your name, your products, your 
message constantly before the important, ever- 
growing COIN-OP industry in your market area. 
This "Directory" is designed to help distribu- 
tors sell more effectively, to help COIN-OPera- 
tors buy more efficiently. For complete details 
and suggestions write COIN-OP Distributor Di- 
rectory, 10 East 40th Street, New York 16, N. Y. 
Our Service Department is always ready to give 


you a hand in the preparation of your advertise- 


MAKE BOOTH A-2 YOUR HEADQUARTERS. . . 





- « « at the NID-AIL Convention in Philadel- 


phia's Convention Hall, February lst to 5th, 





1961. COIN-OP's booth and staff are at your dis- 





posal. Come in and chat, if you wish, or just 











relax for awhile, or use our convenient "Message 
Center." Make Booth A=2 your Convention Head- 


quarters. You're always welcome, 
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More winter business from your Coin-Op Hair Dryers 
More women use more often during cold weather 


THE NEW COIN-OP HAIR DRYER... 


A must in every successful coin laundry 
@ Adjustable money receptacle. !0c for i0 Minutes; 25c for 
30 Minutes 
@ All parts maintenance free. No delays or lost customer 
volume. 


@ Reinforced steel back plus built-in floor 
protection against pilfering and vandalism. 


@ COIN-OP uses minimum store space for maximum profits, 


We'll see you at the Philadelphia Show! 


For complete information write: 


COIN-OP INDUSTRIES, INC. 


Pioneer Blidg., Suite 605, St. Paul 1, Minnesota 


brackets for 
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BULK DETERGENT 
BLEACH VENDER 


5 COLUMN 10c 
BOX VENDER 


5 COLUMN 10-20< 
BOX VENDER 


NOW-—A 
FULL LINE OF 
DETERGENT 
ENG 
VENDERS 
homes / 5 Sart. bd 
NEED— 
WRITE FOR 
FULL DETAILS 


2 COLUMN 20c 
BOX VENDER 
WALL MOUNTED 


2 COLUMN 10c 
BOX VENDER 
WALL MOUNTED 


5727 W. 36th Street 
MN tC bg 


MINNEAPOLIS 16, MINN. 
CIRCLE NO. 31 ON POST CARD 


Coin-Op Drycleaning 


As it is at every regional meeting, coin-op dry- 
cleaning was the hottest topic at the mid-winter 
confab of the Tri-State Laundryowners Associa- 
tion, held December 3-4 in Washington, D.C. 

Highlight of the meetings was the talk given 
by William Webb, owner of Webb’s Laundry and 
Cleaning Village, the third complete Norge instal- 
lation in the country. 

Webb’s coin-op opened November 26, in Wil- 
mington, Del., in a large shopping center location. 
The “Village” consists of 16 drycleaners, 22 
16-pound washers, four nine-pound washers and 
nine dryers. In addition, a “professional care” 
pick-up booth was installed for finished dry- 
cleaning. 

Installation cost $17,312. Supplies to begin 
full operation cost another $2,784. Another 
$1,800 was spent on an ad campaign. 

Since the plant had only been open one week 
at convention time, limited operating experience 
was available. However, Webb dispelled doubts 
that the units were technically imperfect. His 
only reservation was that Perc mileage could be 
improved by adding a sniffer. 

Webb made note of the fact that the plumbing 
and electrical installation costs were particularly 
high. 

After listing all expenses, Webb estimated that 
the weekly break-even point for the operation 
would be $1,250. 

Other speakers at the convention included Ray 
Lofaro, COIN-oP’s drycleaning editor, who cov- 
ered the marketing principles behind coin-op dry- 
cleaning and the other services offered by the 
cleaning laundry industry. 

He stressed that, when considering coin-op dry- 
cleaning, to ask, “Does the consumer have textile 
maintenance needs which are not answered by 
existing services?” © 








Increase Your Bleach Sales Profit 
SELL A BLEACH WITH EVERY LOAD 


VEREWYTE 


CHLORINE POWDER BLEACH 


A revolutionary dry bleach designed and packaged especially 
for you. Verewyte is available in pouches and in a bulk form 
for dispensing machines. Verewyte pouches will fit most 
candy-type vending machines and still sell for 5¢ a pouch. 


For Samples & Complete Information, Write 


FIARMAN CHEMICAL COMPANY 


1443 W. GRAND AVE, 


CIRCLE NO. 
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CHICAGO 22, ILLINOIS 
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DIN-OP 





Associations 


continued from page 63 


comes the following letter: 

“We have been following with 
great interest your reports on 
New York’s DiCarlo Bill, and we 
are encouraged by your progress. 
We, too, are fighting discrimina- 
tory coin-op legislation. Last 
April we won an injunction in 
Dade County Circuit Court, 
wherein the Tax Collector was 
enjoined from collecting a State 
and County Occupational License 
Tax of $7.50 per machine, as 
compared with $4.75 per store 
per year for attended laundries. 
The decision is now being ap- 
pealed by the state. We are like- 
wise trying a similar case against 
the city of Jacksonville, where we 
are being taxed $2.50 per ma- 
chine per year as compared with 
$15 per store per year for at- 
tended laundries. 

“We will keep you apprised of 
any new developments. We thank 
you for your constructive efforts 
in behalf of the coin-op industry, 
and we wish you continued suc- 


cess.” O 
Both Sides 


continued from page 18 


coin-op public. An examination 
of any of the previous “Both 
Sides” columns will confirm this. 
In the case of this month’s ques- 
tion, response has been largely 
uninformed, albeit enthusiastic. 
This cannot be construed as the 
fault of CoIN-OPerators. Rather, 
if there is any blame, it must be 
attributed to those manufacturers 
of the various sound systems who 
are, to their own detriment, neg- 
lecting the vast and lucrative 
coin-op market. 

Because of the lack of infor- 
mation available to the industry, 


; : ° 
COIN-OP magazine plans, for the 


near future, an analysis of the 
“canned” music industry as re- 
gards the coin-op industry. O 





Don’t miss the COIN-OPerators’ 


| Guide to the NID-AIL Conven- 


tion on pages 27, 28, 30, 32, 34, 
35, 38, 41. 


JANUARY, 1961 
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CLASSIFIED 
ADVERTISEMENTS 


QA 


FP Oe SSS SSS SSS SS SSS SSS SSS SSS SSS SSS SSS SSS SSeS Sess Sse eeeee2% 
4 i 
* CLASSIFIED ADVERTISING RATES: FACE CAPITALS—10c per word. Mini- a 
' First insertion—Light face type—l5ic mum charge on all: $2.50 per insertion. i 
a per word, BOLD FACE CAPITALS— Add the cost of 10 words if a box num- a 
4 20c per word, 10% discount on 3 con- ber is used. i 
a secutive repeat insertions. EXCEP- COPY: Must be received before the 15th i 
a TIONS — SITUATIONS WANTED: of the month preceding issue. Payment i 
; Light face type—Se per word. BOLD must accompany order, : 
|. a namaanaeeneneasesaeanaensseaneneesenaneseeeemmaaamamaaad 


SERVICES & SUPPLIES 


CONSULTANT & MAINTENANCE SERVICE—Surveys 
conducted for construction, purchase or trouble- 
shooting of quick-service, attended or coin-op plants. 
Complete information supplied: from location study 
to layout and installation. Service contracts avail- 
able for equipment maintenance & repairs, Rubin R. 
Braun, Consultant. Harry Cohen Associates, 745 
Fifth Avenue, New York 22, New York. Telephone 
Eldorado 5-1353. 





Out of order cards—$10.00 Per 1000 prepaid. Send 
check with order, DeLuxe Service Box. 947 Church 
St., New York 8, N. Y. 





BUSINESS OPPORTUNITIES 





OPERATORS — NEW MEXICO, ARIZONA, WEST 
TEXAS. "SANDY" the mechanical horse at |0 cents 
per ride will make more profit with less maintenance 
than anything in the store—The KIDS love it, so will 
you. Write Bill Keith, Distributor, 714 N. Mesquite, 
Carlsbad, N. Mex. 


FOR SALE 


Laundromat (Plumbing) Copper pipes, valves fit- 
tings. Dryer Pipes. Priced to sell, E. 





MacLevy-Figurama, largest manufacturer, has used, 
demonstrator and coin-op slenderizing equipment; 
year warranty, Catalog. Call collect: Mr. Husing, 
MU 5-8620 or write: MacLevy, 189 Lexington Avenue, 
New York 16, N. Y. 


MISCELLANEOUS 


NOW A SINGLE RELIABLE SOURCE FOR DISPLAY 


1631 E. GRAND BLVD 
DETROIT I!, MICHIGAN 


Closing out Comco water heater models 700. 500 
under distributor cost. New, full warranty. Business 
Sales, Inc., 20129 Conant, Detroit 








Will teach basic dry cleaning course for Coin-op 
cleaning managers. Write Wennstrom's Cleaners, 
Gooding, Idaho. 








FOR TOP RESULTS— 


COIN-OP CLASSIFIED ADS 


If you’re in the market to buy or sell... 


hire a good man... or 


seek better business opportunities, COIN-OP Classified Ads are the 
answer. COIN-OP Classified gives you action. It’s your biggest adver- 
tising bargain. Put COIN-OP Classified to work for you—and watch 


the results! 


USE THIS FORM TO ORDER YOUR CLASSIFIED AD! 


Print or type your advertising message here: 





Run this classified ad Name . Title 
oes Company or Business .................... 
ene 4: Address ... 
to cover cost. 

ere Zone State 


Clip & mail to: Classified Department, COIN-OP, 10 East 40 Street, 
New York 16, New York 
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laundry business. 









ARKANSAS 


M. K. Baker, President 

Arkansas Coin Laundry 
Association 

P. O. Box 3356 

Forest Park Station 

Little Rock, Arkansas 


CALIFORNIA 

George Gishel 

Exec. Secy. 

Eastbay Automatic 
Laundry Association 

1880 Solano Avenue 

Berkeley, California 


CONNECTICUT 


|. A. Lehrer, Attorney 
Connecticut Self-Service 
Coin-Operated 
Laundry Association 
983 Main Street 
Hartford 3, Connecticut 


FLORIDA 


G. O. McMillin, 
Secy-Treas 

Coin Laundry Operators 
Association of Florida 

1203 Willow Lane West 

Cocoa, Florida 


GEORGIA 


Leon W. Blythe 
Coin-Op Laundries 
Association of 

Columbus 
P.O. Box 5304 
Columbus, Georgia 


ILLINOIS 
Adolph Klein, President 


Midwest Association of 
Automatic Laundry 
Stores of Chicago 

134 North LaSalle Street 

Chicago 2, Illinois 









































owners in my area. | 
will be no obligation. 
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organization can provide. 


¢ ENJOY THE SATISFACTION of be- 
ing actively identified with other 
leaders in promoting the well-being 
of the quick-service—coin-operated 





COIN-OP Magazine 
10 E. 40 St., N. Y. 16, N. Y. 
(1 Please send me further details on the 


local association of coin-operated laundry 
understand there 


ee eer 


Reo nee 





lems. 


in unity there is strength! 


YOU WILL PROFIT THROUGH MEMBERSHIP 
IN YOUR LOCAL ASSOCIATION 
e ENJOY THE PROTECTION and 


service that mutual association and 


e ENJOY THE BENEFITS of belonging 
to an organization created to pro- 
mote your welfare. 





e ENJOY THE BENEFIT OF exchang- 


ing opinion on mutual business prob- 


e ENJOY ADVICE on problems per- 


taining to taxes and finance. 


CONTACT YOUR LOCAL ASSOCIATION DIRECT 


IOWA 


Mrs. Don Proudfit, Secy 

lowa Coin Laundry 
Association 

2727 Guthria 

Des Moines, lowa 


INDIANA 

Bill Watkins, Secy-Treas. 

Indiana Quick-Service 
Laundry Association 

1027 John Street 

Anderson, Indiana 


KANSAS 


William Drumond, Jr., 
Secy-Treas 

Mo-Kan Coin-Op 
Owners Association 

1813 Central Avenue 

Kansas City 2, Kansas 


MARYLAND 


Charles B. Milstein, Esq. 
Coin-Op Laundry Asso- 
ciation of Maryland 

403 East 25th Street 
Baltimore 18, Maryland 


MASSACHUSETTS 


G. L. Rayner, Manager 
Coin-Op Laundry 
Division 
Massachusetts Laundry- 
owners’ Association 
20 Providence Street 
Boston 16, Massachusetts 


MICHIGAN 


Les Cheeseman 
Secy-Treas. 
Michigan Automatic 
Laundry Association 
625 Sunnyside Drive 
Cadillac, Michigan 


FOR 





D. E. Paquette 
Exec. Secy. 
Coin-Operated Self- 
Service Laundry 
Owners Association 
2130 Dime Building 
Detroit, Michigan 


NEW JERSEY 


Samuel Supnick, 
Attorney 


Coin-Op Laundries of 
South Jersey 
716 Market St. 
Camden, New Jersey 


NEW YORK 


Bill Ferber, President 

American Automatic 
Laundry Foundation 

6 East 45 Street 

New York, New York 


OHIO 


Richard Gonda, 
Attorney 
Coin-Op Association 
75 Public Sq. 
Cleveland, Ohio 


Gene Ackerman 

Seaway Coin-Op 
Association 

111 Portage Trail 

Cuyahoga Falls, Ohio 


TEXAS 


Gene McDuffie, President 

South Texas Coin- 
Operated Laundry 
Association 

107 Barrett Place 

San Antonio, Texas 


INFORMATION ON THE 
ASSOCIATION IN YOUR AREA fill 
out and return this coupon today. 
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Absco-Clean Chemical Company . . 66, 67 
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Ace Tank & Heater Co. 44 
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se TEMCO-MATIC 


COAST-TO-COAST 
COIN-OPS ARE GOING 
AUTOMATIC WITH 
TEMCO-MATIC 


.. the most modern, 

convenient system ever devised 
for coin-ops. If you can’t 

make the convention, make 
sure you get your free copy of 
the Temco-matic Story. 

Call your Coin-Op Washer 
Distributor or write 

Dept. 720E. 


BE SURE IQ VISIT 
BOOTHS 1009-1010 
at the NID-A.LLL. 
CONVENTION 





CENTRAL CONTROL 
SYSTEM FOR MODERN 
COIN-OP LAUNDRIES 


e Activates every washer and dryer from one 
central control center 


e Automatically collects all money in one insurable safe 
e Protects against burglary 


e No coin chutes to stick, get out of order, or 
push timer off cycle 


e Makes own change, saves investment in coin changers, 
saves trips to bank for change and the work and 
worry of keeping changers full 


e Timer is activated electrically .. assures trouble-free 
operation . . cuts maintenance costs 


e Allows change in washer and dryer prices at flip of switch 


© LING-TEMCO ELECTRONICS, INC. 


42,4 TEMCO INDUSTRIAL DIVISION - P.O. BOX 6191 - DALLAS 22, TEXAS 


oP CIRCLE NO. 39 ON POST CARD 
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Let LAUNETTE SPECIAL 
Show you extra bright and clean washes... 


eaten 


The detergent brand in demand in automatic laundries across the land is 
Procter & Gamble’s Launette Special—and for very good reasons. 


LAUNETTE SPECIAL’S special formulation works to provide maximum soil removal, 
plus wide safety to fabrics and colors. And special suspension agents help keep 

soils from redepositing. So whether you or your customers do the wash, high-quality 
results can be secured every time with Launette Special. 


LAUNETTE SPECIAL is low in cost per wash too! A little of this condensed detergent 
goes a long way in automatics in either hard or soft water. And its controlled 
sudsing action tells you or your customers—when just the right amount of Launette 
Special is being used . . . avoids guesswork, waste, clogged machines and poor 
rinsing. Try this remarkable detergent and you won’t settle for less than 

the brand that keeps customers coming back again and again—Launette Special. 


NOTE TO OWNERS OF COIN-OPERATED LAUNDRIES: Because of its free-flowing characteristics and 
ease in handling, Launette Special is recommended by leading manufacturers of automatic dispensing 


units. Increase your profits by selling it through bulk dispensers. For information and the name of 
your nearest distributor, write: 


PROCTER & GAMBLE, Bulk Soap Sales Dept., Box 599, Cincinnati 1, Ohio 
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